CHAPTER 1: COMPUTER OPERATING SYSTEM &
APPLICATIONS

1.1 Introduction
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devices, infrastructire aimd Processe
clectronic data. The

storage, netwarking and other physical
S Lo create, process, store, secure and exchange all forms of
termm a5 commonly used as a synonym for computers and CoMmputer
networks, but it also encompasses other infonmation distribution technologies such us television

and telephones. Several industries are associated with information technology, including

computer hardware, soltware, clectronics, semiconductors, internet, telecom equipment, and ¢-
COMNIMICTCC.

1.2 Knowing Computer

A cOnpPuater 15 an electronic device that I1'|.1nipu|:|t¢5 information, or "daca®. It has the 3|Ji|it_r,r t
store, retrieve, and process data. You can use a computer to type documents, send email, and
browse the internet. You can ako use it to handle spreadsheets, accounting, database
Management, presentations, games, and more. In simple terms, a computer is an electronic

device that performs diverse operations with the help of instructions to process the information
in order to achieve the desired results.

Due to its memory, high speed and perfection, its application can be extended to almost infinite
levels. Millions of complex calculations can be done in mere fraction of time. Difficult decisions
can be made with accuracy for comparatively hinle cost. Computers are widely seen as
instruments for future progress and as tools to achieve substantality by way of improved access
to information by means of video conferencing and e-mail.

When reading the above definitions you may find some common behaviors of computers such
as;
e It is a man-made machine
® |t accepts instructions of a human given in a sequential manner
s Asg per the given instructions, it performs some calculations and does changes for the
information fed by human

o [eleases or produces an output that is useful to the user

Since the computer is a man-made digitl electronic device, it has a physical structure with
several parts like the monitor, processor, mouse, and key board which are tngible. These are
called Hardware, The sets of instructions which are also called computer progruns installed in



and howy
These software tell the hardware what to do an "0 do

the counputer are called b TAT [ECERTINN
0 accomplish sone Lasks expected

by the wser 1o et done by the commputer.

1.2.1 Characteristics of a Computer
The computer’s dominaice lies in its special characteristics such as specil, reliabilicy, neCmey,

vermatliry, dibzence, sMorage capacity, e,

Speed:
ks very fast. Today's computers, according to their class, can perform

A computer can Perform tas
of instrictions per second) to 100 MIPS. Inside the computer th,

from 4 MiIps (Millions i
nformation signal travels g incredible  electronic tpond. When dats, ipstmctions, e

information flow along these cireuits, they travel at close to the speed of light, This alloy,

billions of BPerations o be carried out in 4 single second.

ﬂr_'-’.‘l.tmq,r:
The accuracy of 2 computer is consistently high and the degree of accuracy of a particular
computer depends upon jis design. In fact, this quality of the computers make them
indispensable in various fields such as Scientific Research, Space Reesearch, Weather Predictions

order is required. Emors can occur in 4

and many other areas where precision of a high
computer, but these are mainly due to human mistakes. The accuracy of the computer is beg
achieved by Programming them in the most efficient manner, When it comes to very complex

mathematical or scientific problem the computer’s accuracy has no substitute,

Reliability:
The computers give VEry accurate results with predetermined values, They correct and miodify
ignals. They give formatted results with high

the parameters autormnatically, giving suitable
degree of precisions. The high reliability of the tomponents enables the computer to produce

consistent results,

wide ranging tasks such g5 construction of 3 payroll, inventory
Mmanagement in a factory, hotel billing, hospital management, banking applications and any
imaginable task in every walk of life, The computers are flexible enough to adape to any type of

work and outputs according to what is fiud and instruceed,

Diligence:
Unlike human beings, a computer is free from boredom, tiredness, lack of concentration, efc.

hence a computer can work for hours without making any errors or complaints. Even if ten
million caleulations have to be performed, o computer will perform the ten millionth
calculations with exactly the same dccuracy and speed as the first one. But when a human being



is asked to do the same job this consistency cannot be achieved. Thus for those who want
consisrent and continnons standard output, compater’s "diligence’ is of great help.

Storage Capacity: ;

The computer has an in-built memory where it can store a large amount of data. This is called
Prmary Storage. This Primary Storage has a limited capacity but it is very important as the
procesing umit of the computer can act directly only on instructions and data on the primary
storage. But, you can also store data in secondary storage devices such as floppy disks, compact
dise and magnetic tape, which can be kept outside your computer and can be carnied to other
computers. These are called Secondary Storage. Before the computer can process the data stored
in Secondary storage devices, the data must be moved from secondary storage device to primary

StOrage.
1.2.2 Limitations of a Computer

Despite of various features, computer does have the following limitations,

No Decision-making power:

A Computer lacks the quality of decision making. Programs can be designed for a computer to
arrive at decisions. But such decisions will be procedural, without taking into consideration the
prevailing situation,

Mo Intelligence:

Computer is a domb machine and it cannot do any work without instruction from the user. It
performs the instructions at wonderful speed and with accuracy. It is you to decide what you
want to do and in what sequence. So a computer cannot take its own decision as a normal
Human being can.

Mo Feeling:

Computers do not have emotions. They have no feelings and no instincs because they are
machines. Although human beings have succeeded in building a memory for the computer, a
computer docs not possess the equivalent of a human brain. Based on our feelings, taste,
knowledge and experience, we ofien make cermin judgments in our day-to-day life, but
computers cannot make such judgments on their own. Their judgment is based on the
instructions given to them in the form of programs by someone.



1.£4.3 Components of Hardware
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Basic Computer Architecture and the organization

A. Input Unit: This unit accepts instructions and data
B. Qutput Unit: This unit communicates the results to the user
C. Storage Unit (Main memory): This unit stores temporary and final results,

D. Central Processing Unit (CPU}: This unit performs processing of instructions and data inside
the computer,

Input Unit:
A computer executes instructions and processes data into information and stores the information
for future use. Input devices are used to enter instructions and data into the computer.

* Data:

Data is a collection of unorganized facts that can include words, numbers, pictures, sounds,
and videos. A computer manipulates and processes data into information, which is useful.

* Program:
A program is a series of instructions that tells = computer how to perform the rsks
necessary to process data into informadion, Programs are kept on storage media such asa

floppy disk (not used now), hard disk, CD-ROM, or DVD-R.OM. Programs respond to
commands issued by the user.

* Command:

A Command is an instruction given to a computer program, Commands can be issued by
typing keywords or pressing special keys on the keyhoard. A keyword is a specific word.
phrase, or code that a program understands as an instruction. Today, most programs have
a graphical user interfice (GUI) that uses icons, buttons, and other graphical objects 1@

Issue commands. However, GUI is the most user friendly way to issue commands.
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o LUlser Response:
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a question posed by a computer program, For example, Do you want o save the :h;ngm
vt iede” Pased on the response given by the user, the program performs certain actions

I this example. it the answer was *Yes', then the program saves all changes you made to

the file on the storge dovice.

K. evboand:

The keyboard 15 the main input device for most computers. It 15 a text based input device
thar allows the user to input alphanumeric characters and some other special characters.
The keyvboard consists a set of keys mounted on a board. Each key or button acts as an

electronic switch corresponding to a symbal.

T
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= Mouse:

A mouse is another standard PC inpur device that 1s wsed to point to and click objects on
the screen. Most mice have two buttons that can be presed to execute commands. Some
mice have a wheel that allows users to scroll and zoom withour using the mouse buttons.
The latest mice on the market use light, instecad of ball, to detect movement. These devices
are called opacal mice, and there are many different types available. Some have cables thar
must be plugged into your computer and others are wireless.
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Some other input devices include touch pads, joystick, light pens, microphones and
webesiims.



Webcam
lowstick Light Pen

* Scanner
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Fuﬂnwing figures show SOme input deviges



Hand-held bar code reader Sample barcade

Cutput Unit:

Output is data that has been processed into a useful form called information. The resalts of the
data processed by the computer are available in electronic signals, The output unit converts these
signals into a form which could be easily understood by us. Computers generate several types of
eutput, depending on the hardware and software being used and the requirements of the user.
You may choose to display or view this output on a monitor, print it on a paper using a printer,
or listen to it through speakers or a headset,

* Text:

Text consists of characters that are used to create words, sentences and paragraphs. A

character can be a letter, number, punctuation mark, or any other symbol that requires
one bite of computer storage space.

* Graphics:
Graphics are digital representations of non-text information such as drawings, charts,

pictures and photographs. Graphics also can be animated, giving them the illusion of
moton. Animations are created by displaying a series of still images in rapid sequence.

= Audio:
Audio is Music, speech, or any other sound. You might have learnt at school that sound

waves, such as the human voice or music are analog. To store such sounds, a computer
converts the sounds from a continuous analog signal into a digital format.

* Video:

Video consists of images that are played back at speeds that give the appearance of full
motion. Video often is captured with a video inpur device such as video camen or VCR.

Most video signals are analog; however, most of the modern video devices record the
video images digitally,



* Printer:
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Printer is the most commonly used output de | oy
documents in htistian — readable fsrm i.c. hard copy. Therc are scveral typcs of printer

that are designed for different types of applications, Printers are of two types-impact and
non-impact. Impact printers use the familiar typewriter approach of hammering a typeface
against paper and inked ribbon. Non- impact printers da not hit or impact a ribbon o
print. They use thermal, electrostatic, chemical and inkjet rechnologies.
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* Storage Unit:
Storage is non-volat :
. olatnle . . :
g tle which means that items in storage remains even whet powe
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removed from the com
puter. A storage device is the mechanism used to reco

retrieve items to and fro |
M a storage medium, A storage medium is the physical mate

on which the items are kept.



There are two types of storage devices;
4. Primary storage device

b, Secondary storage device
A. Primary Storage Device

s andom Access Memory (ILAM):

Pramary storage is vsually referred to as Random Access Memory [RAM] because it is
possible to randomly select and use any location of this memory to directly store and
retrieve data and instructions. It can also be referred to as read/write memory because
imtormation can be ‘read’ from a RAM chip also be "written’ into it.

* Recad Only Memory (ROM):

A Read Only Memory (ROM) is one in which information is permanently stored. The
information from the memory can only be read and it is not posible to write fresh
information into it. This is the reason why it is called ROM. When the power supply is
switched off, the information stored inside FROM is not lost as it is in the case of 2 RAM

chip. ROMs are mainly used by computer manufacturers for storing the micro programs
5o that they cannot be modified by the users.

B. Secondary Storage Device

* Floppy Disk:

A floppy disk is a data storage medium that is composed of a disk of thin flexible floppy
magnetic storage medium encased in a rectangular plastic shell, Data recorded on a floppy

disk is read and stored in a computer’s memory by a device called a floppy disk drive
(FDD).

Floppy Disk

A hard disk drive is the device used to store large amounts of digital information in
computers and related equipment. Hard disk drives are wsed to store operating systems,

software and working data. These are suitable for any application which requires very fast
access to data for both reading and writing ro.

Orptical backing storage — CD & DVD
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Magnetic Tapes

antially less expensive than dig
When storng large amounts of data, tape can be 5uhstannd Lith W - o
other data storage options, Tape storage has always h-l'.'r:ﬂ_ Lse Seim s ity ey,
Since tape is a sequential, and not a mndom- access media, a tape }“'Wgh

A tape to locare a speeific bit of daca. This makes accessing data slow so tape is miainly yseq
for system backups and regular archiving of files and records.

Memory sticks/Pen drives

USB flash drives are typically removable and rewritable, much smaller than a floppy disk
Storage capacities typically range from 64 MB to 512 GB. USB flash drives offer potential
advantages over other portable storage devices, particularly the floppy disk. They have 2
more compact shape, operate faster, hold much more data, have a more durable design,
and operate more reliably due to their lack of moving parts. The device is recognized
wutomatically when we connect it to the computer. Flash drives are widely used to

transport files and backup data from computer to computer,

| ; vory card is o solid-state electronic tlash memory data storage
device used with digital cameras, handheld ang Mohbile computers, telephones, music
!:fa}'nn, video game consoles, and other electronics, Nowadays, most ,;ew PCs have buil-
in slots for 3 variety of memory cards: Memary Stick, Eﬂmpm,:: Flash, SD, etc
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1.3 Basics of Operating Systems

fenos angd understands only the miachine language, e, O and 15 Bat human beings
o camfortable anly with the nman langguages (uonans can work with machine laingoage, but
it i tedious). Henee a commmunication pathway s required berween human and computer.
Operating systei acrs as the communication pathway. A computer without operating system is

like a flashlight withowt battery.

A culllr'tllff

Operating System - An interface between user and hardware

1.3.1 Definition
A program that acts as an intermediary between a user of a compuater and the computer

hardware. Operating System goals;
s Execute user programs and make solving user problems easier

® Make the computer system convement 0 use
s Use the computer hardware in an efficient manner

=T | Lingrp 2
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1.3.2 Functions of Operating Systems
speins dre

: . 5
The most ipesrtant finetional components of the aperatiing ¥

* Proces Manaper
®  Menwy Manages
® e Manaper

*  File Manages
aperating systein and are serangly relaed, Apun

®  Previee Manager
e type of network PRy

These components ape actually musilules of the

from these basic fanctions, mos operating systems ave som

seennty management, and other advanced fiinetions.

Process Manager
It can be considered a5 the most important component of the operating syseem. It carriey g

. e Ear s I pProcese;
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With multiprogramming, several active processes are stored and kept in memory at the s,

time. If there is only one CPU in the system, then only one process can be in execution y ,
given time; the other processes are waiting for CPU service. The decision regarding which

Process to execute next is taken by the scheduler. The disparcher allocates the CPU to a pmcg,
and deallocates the CPU from another process. This switching of the CPU from one proces 1o

anather process is called context switching and is considered overhead time.

Memory Manager
The memory manager controls the allocation and deallocation of memaory. [t imposes cerain

policies and mechanisms for memory management. This component also includes policies and
mechanisms for memory protection. Relevant memory management schemes are paging

segmentation, and virtwal memory.

Resource Manager
The resource manager facilitates the allocation and deallocation of resources to the requesting
processes, Functions of this component include the maintenance of resource tables with

information such as the number of resources of each t¥pe that are available and the number of
resources of each type that have been allocated to specific processes,

File Manager
The file manager allows users and processes to create and delere files and directories. [n most
rage devices such as magnetic @pes

modem operating systems, files are associated with mass sto
and disks. Data can be read and/or written 1o a file wing functions such as open file, read ditt

from file, write data to file, and close file,

12



[evice Manager
For the various devices in the computer system, the device manager provides an 4 Pria
i ; . roy
level of abstraction 1o handle system devices, For every device type, a device driver 0 %
: T T T Program is
inclnded in the O5. The device nuanager operates in comnbination witl
1 the resource
aAnager

and file muanager,

1.3.3 Categories of Operating Systems

The QP ETAtingL SESLCIS G I"I'.' -I.'}il“iﬁ{'d Wit Die of the ﬁ]"ﬂ"ﬂfi g ;;;.mnnr]“ h‘“d ; h
5, m ho
prograns are processed: W ouser

Hartch Svsiems
A set of jobs s submiited w sequence for processing, These systems have a eIl i
maround period (interval from job arrival time to completion time) for jobs Baverage

Interactive Systems

This support interactive computing for users connected to the computer syste :
mmnm:‘um!:uf:r lines. "IFhr: most common type of operating system that support interactive
computing Iu um:-:_h;nug. The below figure illustrates the general structure of a time-sharin
svstem, A mna:‘-sharmg systern 15 an example of a2 multinser system, which means thar muly ].R
users are accessing the system at the same time, e
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Figure. General structure of a time-sharing system
Real-time Systems
This support application programs with very tight timing constraints.

Hybrid Systems
This support batch and mterctive computing,

The most Jassificati
L Beneral classification of aperating systems s regarding the application environment
ncludes the following categories: '

General purpose
Used maj
sed mainly o develop programs and execute these on most types of platforms.



Apphication-dependent pe is a real-time OPeTatiy,

4 " %
They are designed for special purpose. An example of this £ ity
; . - *electricity.
systemt that controks 4 power plant for the generation of el

¥ R sinple-user system,
BURECTIS e | . e al 5 - oo prileiseT. [ - i
VElL can also be classified ax Iy ingr single wser o i niltivser systems, Severy) L

wser has aceess to all resonmees of the system all the time,
the resonrves il the system simultaneosly.

FOUest Jecess fis
1.3.4 Windows Features

1 _ : . ith t 1
Mg "t P iy an Bpreratige sysiem called w"“h““' Fhore e N i h]: WIM
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as the wser o avcew the information in the computer, To understand how to use 3 “—""Ipu:‘-,_-.

ITpOTant to know several features of the Windows system.

I 1rsl.1np

The desktop is the are

the 1COns (a4 ] tnp nj‘"ir_ as well
tempaoranly store information or to move around documents and windows.

a you see when the computer is not running applications. It cgng
as the Start button and other features. The desktop can be sed

Icon
lcons are little pictures that represent different programs or saved items. Double-clicking o i,

icon accesses the information icons represent.,

Window
Each application opened will appear in its own window, or its own little section of the screen

Windows can be moved and resized so that you can operate many different applications at the

same ome.

Dizlogue Box
When you ask the computer to do certain commands, such as to save your work, the computer
will need more information from you, and this will appear in a dialogue box. These boxs

contain options and commands for the computer to execute,

Start Menu
In the lower left-hand comer of the Windows screen is the Seare button. When you click

the button a menu will appear, which we will call the Start menu, This menu gives you acces

to all the different parts and functions of the computer,

14



e T LTSRN LT
stems & Applications

i Rar 1
T8t af the sereen 16 a horizontal bar called the task bar (helow Figure), This bar
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Figure. Task Bar

Tab Meno
Tab menus, which are often present in dialogue boxes, are menus that represent many different

“mages” of information. To access each “page,” click on the tab at the top of the dialogue box.

1.3.5 Start Up, Shut Down

Start Up
First of all, vou will need to tum the computer on. Do this by pushing the power button on the

front of the computer unit. The computer takes a few minutes (o start up, so be patient.

Shutdown
To shut down, click with your mouse on the button in the lower left-hand comer of the screen

labelled Start. On the menu that pops up, you have multiple options for exiting your windows
computer. Options are Shut Down, Switch User, Log Off, Lock, Reestart, Sleep and Hibernate.
Choose the Shutdown button in the lower right hand comer to tum the computer off To
switch to another user, press the arrow next to the Shutdown button and click Switch wser. To
Log off of the computer, click the arrow next to the Shutdown button and click Log Off. 1If
vou would rather just lock the computer, blocking anyone else from using the computer without

your password, choose Lock.

Figure. Shutdown Menu

15
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1.3.6 Opening and Closing an Application

To Open an Application
1. Open the Start Menu and click on the name of the application.

2. Find the icon for the application and either double click it or right click and choose
Open.

you have two options:

L

Figure, Open Applications
To Close an Application:

1. Most applications can be closed by going under File menu and selecting Quit or Eﬂ-_
If no file menu is available, click on the “x* button in the upper right-hand comer of
the application’s window,

Figure. Close Applications
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1.3.7 Manipulating windows

¢ windows on your screch ol he chanpged so that more windows are visible.

T‘F“, li:l._‘- ['ll- Ih

i a st of common features that can be implemented on all windows.
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e S men

Minimire
This function allows you to keep an application runmng, but remove it from the desktop area

o that other applications can be accessed. The minimized program becomes a bar at the bowom

of the screen, and can be accessed by clicking on the bar.

Resize
If an application window is not maximized, it can be resized so that more or less of the content

can be seen. If you move your mouse pointer to one of the edges of the window, it will become
a two-way arrow. At this point, hold down the left mouse button and drag the perimeter of the
window in or out. When you release the mouse button, the window will resize to vour

specifications.

Close
This function closes and exits the application you are running. However, if you are running an

application such as Microsoft Word, the window of each document will have a close button,
and clicking this button will only close that particular document, and not the entire program. It
15 important to always save your work before using the close feature, as any unsaved changes

will be lost,

Figure. Manipulating Windows
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; th
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7. To resave work A% YoM conbnue, YOI “uhr need o click on the save 1ICon or o ul'ldu E.I.g

> Rave,

Figure. Save Dialog Box

Tips For Saving
* Save often. This is by far the most important step in the saving procedure. The more you
save, the less chance you have of losing any of your hard waork, Errors and freeze-ups an

oceur, and unsaved work will be Jost. Also, always save hefore printing because this is the

tme when many errors occur,
® Use specific flenames, When naming your saved works, label them with detailed name

s0 for easier identification when You go to find them again,
* Back up your saved works, Disks have been known not to not certain saved works because
of errors. Make sure you save important works on two disks so that if one disk fails, you

have a backup copy on another digk,

1.3.9 Printing
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When the dialogue box appears, check 1o make sure that the printer listed is the printer
i the Lab vou are in. [Fit s 0ot click on the arrow 1o the nght of the printer name and

choome the correct panker.
1 Choose how many copies you wolnhd like primeed
Decide if vou only want a portion of the work to be printed and choose the number of
pages o o

., Chck UK.

Figure. Pont Dialog Box

1.3.10 Deleting Files

1f vou choose to delete an item from your disk or from the computer’s hard drive, you wall need
tor access the Recycle Bin. [t is important to remember thar you may only delete items from the
hard drive that vou have created. To delete an irem from a disk or the hard drive, use the
following sceps.

1. Ifit it on a removable disk, first insert the disk into the correct drive, Mext double-click
on the My Computer icon on the Desktop. Choose the drive that the item is located on
by double clicking the appropriate drive icon. Open the file that the item is located in.

. Lefi-click on the item that you wish to delete and hold the butron dowm.
3. Drag the item out of the window it is in and place it over the Recvcle Bin located on the

Deskrop.
4. When the Recycle Bin is highlighted, release the button. The item should disappear from

the dnve.
5. When the dialogue box appears asking you if you are sure you want to delete this itent,

chck Yes

19




~=y gl
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* perrmanencly removed |
el youl e PrErTran 2
When you depasit iemy in the Recycle Bin, they will .* ot decide you still wag,
Withaoiit vou telling it to do so, IF ¥

i back out. To Permikine;
sty bl whrk o ihe Recyele Bin and ._.___.-___..” ._w_u._u_."“"“q..___.:.._ e _m_":ﬁ__....... tr_nr....
a0 arem from the computer, right-click on the Recye ¢ e =
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the: compiater’s IETTHOrY
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Figure. By _.....?.u_i..:_m Bin
1.3.11 Start Meny

In the bottom lefi-hang comer ol the Windowes eTEEn B 3 bty with the windows jcar

putton displays menu that gives YOU access nany of ghe COmputer's feansres Chnce th

Mend it opened, al ¥ou have so dy 4 highligh, What yoy Want and mgre ptions will o
- K

Here we will discissy ghe ARy featurey g “5eE Of the Seye Mehu from tog ¢ bostrcam,
P o

Figure The Srup Meny,
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pew Office [Pocument
1% as a shortout

of dacument firmals,

This feature A& for opening a new document in Microsoft Office. You can choose
I

ﬁ.“m a "i'llﬁen’

Office Document
a shorteat for accessing a saved document or file,

Open

This feature acts as

Windows {atalog
This item opem Inte
Windows systens.

met |Ex|1||1rn=r to a site in which you can pun;h;.“ products built for

Windows Update
This item opens Intemet Explorer to a site in which you can download updates for your

Windows operating systeiiL.

Programs
This prompt will open another menu filled with more options. These options are all programs

that the computer can run. To see what the Programs menu has to offer, refer to the Programs
page.

Documents
This item allows you to temporarily store saved works.

Settings

This menu contains access to the Control Panel as well as your Network Connections; Printers
and Faxes; and Taskbar and Start Menu. Through these options you can customize the
appearance and functions of your computer.

Search

This menu allows you to find anything on the computer or the internet.

Help and Support
This feature will open the Windows Help and Support Menu.

Run

This j
*item allows you to run programs located on a disk, CD, or on the intemet.

Log Of

.-rhi! ;I_Hm|ﬂ
ou t . ; : : 3
Computer lﬂ'::l. 0 log off the computer. (It is not important for use in your own home or in a
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a, allowint YOU 10 hiberng

Turn CH Comparier Qe Down ment will appe
When this phrase s el keal, the SN
Jown, oF Testant the coanpirer
LA Conney ﬂPP““H“"s £ “tiers OF cod
& 5 prastrie [ ‘l.l.-ﬁ s
: . auare witich B @ i - W iitten

The tenm Appheation TLl-ll"!":- L hq-l":;:lr:_m“ i1 a Computer. AFPIINH"S:-PLW. a vita] ml:';:
rosgraim for excouting 4 Lk or an i g . users to do many things in a
rnmpur.-- a4 11 46 am cnd-user proggran that cnahlﬂltil:; l:-:m in a System Software “:r,:“nlr
application programs are designed and develop® | software that enables al the =ppﬁc:m

. ing Systemn is Systenite |
Chperanmg systeins, An Operating yste ol S system. The GUI 1 ipl:.[iu;:

! ; n
programs to rm and execute various tasks ¥ lays

AR ments, playing gimes, browsin,
camics out varions tsks in a Computer like creating o i ' ng

TNy FOPE.

Application Software Overview
Application software’s are the end-user programs designed to enhance the Pmducﬁ“‘? in
various fields of work. The applications are used for creating documnents, spreadsheets, datbygg,
and publications, doing online research, sending email, designing graphics, munning businese;
and also playing games. Application software’s are designed to perform a specific task and e
be H l‘ifn]‘l]d as a calculator application or as complex as a word processing application. Th
;rpp]}ﬁ_rlﬂns are designed with built-in functions and properties so to easily carry out -_-l]]ﬂ“._
operations. One of the most popular and widely used applications is Microsoft word pProcesor
:F'l;ﬂmﬂ;‘:: hn:fn dﬂ cﬂculltmm copy, paste, delete, and add colors and pictures, change the
e ::dn::g |.t5lbLl.1]t—m Pl'ﬂpl?ﬁ‘-‘i.ﬂs. Not only Word processor applications but there a
N ©F productivity programs like Graphical software, Photo stud; i

ore that are packed as an Application software, T

Applicanon software cannot run ;

. tself as it requires
System software like Windows, M : wystem software for executing the
o Linux and many more helps the application N Sl 16

un and execure 3 T r erating
mn a*_ Computer, As 3 Compute necds an I:)Fﬂr.]l:il'l. an O I
E system, an Oip

Application §,
5 Jﬁw.nru - -
Applications Sofiware “n be divideg oy
broag talegories are System Softwar i



lity software that 1 mstalled wath the Operating system. The Crperating system and utility
iha " = [

:T-.-.Fr.u" i ps are written i such a way to function independently becanse they are not user oriented.
Il JI'I-\'J'I-" s 1 ”". I".H 1.,;}|111||||1|I .:||||! eNeriles .l“ H‘IL‘ CHNETALIIS 1 a f:ﬂ1ll|'|1.ll:!:r, H'I.II thi!‘l.': are

eic System sirftware's that are veed by the end-users like a Deviee manager which is found on

Comtre] panel

(perating syscms like Windows, Mae, Linux, and UNIX are the hest examples that manage all
the programs in Computer, Since there are other systems software's that help the O% o
perform all the tasks hke BICYS (Basie Input/output system) that manages data fllow between 015
and other attached devices such as keyboard, mouse, hard drives etc. Boot program loads the
Operatng system o RAM, an Assembler takes basic instructions and converts them to machine
nguage to perform operations and a Device manager controls all the devices attached to
ﬂn'mr.mﬂ_ The wtlity software’s like disk derangement, system restore, compilers and
debuggers are also installed on the Operating system software,

Application Software is a program or a group of program designed for the end-user to perform
a specific task in a Computer. The user directly interacts with the application programs for
performing a task in a system. Some of the applications software’s are browsers, e-mail clients.
word processors, spreadsheet, database programs and many more that has vanous built-in
funcuons to be used. Furthermore the Applications Software's are ako broadly categorized for
hener productivity. Some of them are:

* Application suites are packed with multiple programs with user interfaces, features and
functions to interact with the users. Some of them are Microsoft Office, Adobe Creativity
suite, Security suite, Gaming apps and many more.

* Enterprise Software labels the organization requirements and also manages data flow in
a huge environment. It may be an automated billing system, e-mail marketing, business
intelligence and Content management,

Enterprise Infrastrueture  Software provides the capabilitics required o support
enterprise software systems. It is mainly used for businesses, socicty or Organization for
netwerk secunty, surveillance system, transportation, sewage, communication, clecrricity
and water that need high investment for the SysSEemms.

Educational Sofiware includes all the contents of different subjects that can be used by a
sudent or apy individuals, There are several websires providing educational software
about varioys topics and vast database makes it an ¢asy to use application.

Multimedia Software is wsed for development of media in our day o day life. There are
vaniows audio, video and image editing tools, printing media that can be used to maximize
the growth of 5 business,

Content Access Software is used to access the contents in a website for publishing digital

contents and enlertainment.
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1.5 Word Processing
yments. [t help vou ta Feate gy

. j ool it :
_ _ o | fiwr the creation the errors Fevy
Wonrd Prosvessor i an ewential ool e text correct S and p =

) it tl
protesaenal quality documients You can type and 1o yment to others,

: = 3 dorct
v swvirk B t.|L||1J_-, the promt out or distributs

1.5.1 Launching Word

TeCn.
Step 1 Click the Stan button in the bottom left hand cormer nf].-'u.ur E:Er:tm}
Seep 2: Choose Progranm or all programs (depends on your operatng s) :

!"'-h‘]" ¥ Click the ."-’lirnwnﬂ alfice folder.
Step 4 Click Mictosoft Office Word 2007,

) Ferewait Cifee Toos
o r— O Earl 2o
S et O Cadien TS
T M e o
L lde - i

Figure, Lnunrhirq.: MS Worg 2007

1.5.2 Word Processing Basics

Menu Har

You can click o0 any of theg §
: - ? of th ey {i‘h]ln
ViEw) 1o view 4 e of comunapgs, The e, Page Layour, References Mailings, Revie®
: . s,

Iluwll:"l.u'l.'r. still re Biin, s d o g | d—'l&h nded Most of i fu om
you 4.'||Jin:lr.|1.-I ﬁrl:ItIJ:]::u::::md:“;l il . Ri hun “;:E l: - = =t
SIES tae You neg y ibbon 15 desi d
i ml"di

logical i - dto
Broups, which ape colleced together und;-rr:::lphm 4 task. E.;,mmands are urp;&.llﬂﬁl i
&
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gliwcpnppenit.

geroll ar
yal seroll lars to View pire af your

Dragg these vertical amd honot

Ay e fira] all the options listedd here. Several buttans
a1 of Waord, Word includes many buik-in
By defiult, the standard tool bar and the

1]‘!“‘ Ihar

]‘.1..1111.11.1 A1
gar 1Ay el

« custonized by weistl, s youl
pprear smmediately i your versli
and hide as necded.

1t

oolars that A can sl

fopmatting tool har are sidde by side helow the menu bar.
2

CIEREN R | ‘1§meumuﬂpﬂgwmﬁ';.ﬁ
I'Inmtl [msert Page L | -
1 E A .::llmul'-lmnnm "'|1ﬂ -1l - Review
R in pei s S P DILEE
*""{.EEL'#'_‘_-J!.-*_][E:Q -

References  Mail

/ 1. Office Button

2 Quick Access Toolbar
3. Menu Bar

4. Ribbon

Zoom Slider

Figure. Screenshot of MS Word application

1.5.3 The Quick access Toolbar

Figure. Quick Access Toolbar
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poEniny
MNew Blank Docoment [ _r} ik Dogument 1
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Tor begin a new document, click on the Ne
ol paper

comnputer,
t.‘l“."n W I ll:}n“,ll]lfllt 811 }HFHI‘ F
Chicking on this icon opens up o previously saved

Kave H are currently warking on. Ifyou arg “ﬁuﬂ
e Ve je he document you if you want to gy
ol imlp. on the Save i ::n (T4 1.:;:1 I_ w click on this button. However, jf]m ' A My
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A document fir e first the menu bar and select *File™ > o
ol from a preexisting document, then o mdmlment, you should be sure tg g,
As™ and give the file 4 new mune, When working on any

frequentdy, so that you de not Jose any work.

Print @

Clicking on the Print icon
wish to explore more print

active in Word, I'fm

5 A rj'!.r
tomnatica nts the document curren
et o H)rpn 1} Fiitfl :F_} "Pfintﬂ

options, then go to the menuy bar and select

Paste B
Clicking on, the Pasge button jnge
T8 the pegy thag § . pbmrd
Il:'ti}l: text wm!M have heey dtlleq) ther by Cunim been lnns_t fecendly ddded to the Cli
msert the copied text ing i dm::mmﬂt or replice ;::Eur ;:u 8). With Paste you can eithe
Cre texe, '
Insert Hyperlink B
O can make ik 10 4 particy r
Word docunyen; Using ¢y o &eor
B the Ingery 1y erlink ,, + You ome other kingd of online file in you'
Ciln Selected tave imrm beuumardink®
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s B Application
5 & Applications

when the icon is elicked, a window will appear and it will allow you to insert the URL (web
we

address) of the web page you want to link to. You can type in the URL vo i
exieting bookmark. On inserting the link, the link in your Waord dn,;m::r:::i:::m;: I:;I] :
che and

the web page will open up m a web browser.

1.5.4 Opening a document

T ﬂ[‘"—"l'l- 1.‘]1:'_" document o 'l."'I[.‘!"n'l..Tr r[l.]'.l_‘ or FI‘iTIf., }'l]ll st EI'Et open u :
5 PR < g p thae file
can open a file by clicking on the "Open” folder icon (with & picture of 2 fnldﬂ;rl:nrtc::l: You
candard toolbar. Alternatively, you can use the menu bar and navigate to Office Bu u::n :1;
n

_:ll-l.'ll-:
. B imiiseos
* | B Cods St te e Tassisl dei

Figure. Opening a document

1.5.5 Saving a document

mgf;“]: waorking with any sort of media in any software, you should be sure to save your
T""":[“k « - In Word, there are numerous options for saving documents in a varery of file types.
a new, unsaved document, you can click on the Save icon, shaped like a disk locared

on the standard
E T;:m"_stiﬂlh:r‘ Or, you can go to the menu bar and select Office Button >>Save...
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Save As option, Open the doetiment !i‘li'f !."d n the file name fext hl:II:l:. Hl-'ll'f your dﬂ:umﬂt

on>> S4Veak Jiple versions {with different file Faing,
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Figure. Saving document with different format

1.5.6 Formatting the text

Set the Background
color or a texture to the hikgmlz

Using the Background feature, you can apply a differeng
of your document. To change the background of the doc

menu bar at the top of the application. Using the Page col
or FILL. EFFECTS for the background of the documen

gl
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Figure, Choosing the page color

Sctting Borders
YVou can add a border to any Paragraph or ecach page in a document.

1. Open a document in Office Word 2007, If you want to add a border to 1 paragraph or
text, select it. Typically, borders are added as a final change after writing a document.

2, On the Page Layout tab in the Page Background group, click Page Borders.
3. in the Borders and Shading dialog box, do one of the following;
# To add a paragraph or text border, click the Borders tab. |
* To add a page border, click the Page Border tab.
© Under Setting, click the type of border you want,

o In the center section, modify the line style, border color, and width. You can even
click Art to add a design to a page border.

o Check Preview to see how the border will look. Click the buttons to add or remove
borders along the sides, top, and bottom,

o Click Apply to, and select the parts of the document that you want the border to
enclose, such as Text, Paragraph, or Section. Then, click OK.

Tr T B TR T e TR O P T i T T o i 1 T I i e Sl g

Figure. Setting text borders
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Figure. Sertng margins
¢ by changing the font size and the fon
font color and fone style.

by changing the
cext, select the particular text with your
dialog box opens which will give you
d), Font (Times New

Fonts

You can change the look and feel of your documen

rype. You can highlight a particular section or heading
rties for a particular section of

To change the font prope
mouse. Then click on EORMAT and select FONT. A
Fant Style (Bold, Italic and Underline

the option (o0 change the Font Size,
Roman, Verdana ete.) and Font Color.
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Figure, Setting font type, style and size
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T : Figure, Header and Footer

Linc Spacing ,
e -ing between the lines or the spacing before or after each pnr:lg,fnph to

Ypu Can chanet the spac
ke the particular [EXt casily readable. All documents are general
k on FORMAT and select PARAGRAPH. The

to change the spacing on the Documents, clic
dialog 1.;-,,; which appears has a secrion on Spacing where you select the line spacing as “Single”,
“1.5 lines” ©F “Double” from the drop-down mentl.

Header

Toinclude a h
sres of the Header where ¥
use the toolbox (pop-up window) which appears alon
umber, date, ome €tc.

cader click on Insert and select HEADER. AND FOOTER. This highlights the
o insert page numbers,

ou can type in the name of your praject. T
g with the header. This toolbox has

options to insert the page 0

Footer
which switches hetween

Now to edit the footer, again use the Toolbox and click on the icomn,
the Header and Footer. Once the footer area is highlighted, you can enter your pame and other

relevant information in the footer.

:mﬂ:“m;;: ;11“ the header and footer appear on all the pages of your document and are
P t:j‘-lﬂ pages in rh-:-: document. If you want a different header and footer for your
. shnwnrm ﬂ:.; . e page Setup icon from the Design Tab. Select the Layout tab on the window
gure on the next page and check the option “Different First Page™.
Now . :
‘- F:;uﬂl;u;: different Header and Footer for the first page and you can easily omit including
r on the first page of your document.
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Pignre, Header & FeateT tools
Hgere, e

Foatnotes and Endootes coniment o, oF reference/cite soupe, n,
Footnestes and endiotes are useld to elaborte,

lorumient,

Fowotnotes To insert footnot
Footnotes are conments, which appear at the bottom o the pgen. 10 T e

your cursor at the reference point (position from which you want to n:t'_tr to the t_'nummﬂ_uﬂ
click on REFERENCES Tab. This produces the FOOTNOTE option. A mnldw, e
where you can select the option Insert Footnote button. This inserts a reference *a
reference point and moves the ¢ursor to the bottom of the page where you can ifmdﬂyq-p
the conwent.

el o8 ) e A

F s EL R S et vt i AT o
f -.b.-"--‘.-.h:.-?‘-_" ﬂh:..l.'-‘u::'d_'-Ju - Prela®y

Figure. Inserting Footnote and Endnote

Endnotes

Endnotes are inserved ar the end of the eng
I .
references in academic papers, ¢ document, They are typically used w &

To msere Endnotes, first place your cumsar at the

to refer to the footnare), Now click |
| : EFER ENC FOOTN
opron. A window pops up where - LE:HLE Tab, This produces the

; il an selecy ¢ i
nimmiber at e rc'f‘c-ruu-_:‘ POmtand movey gy, ,_:“nu:h: OPtion Endnote, This inserts 2 k™
can actually type the reference A Connmeng 10 the botto, of the document where 7
Correcting Spelling ang Grammnyr
Once your documen 5y reagy
feature, Click the [eyi ' u '
FVIEW Meny S LLETS P SPt'Ilim " Brmmar o the document by "

lughlights Ili :
iy spelling or REMmatical erp in HEEI: Grammar, This opens a window:"
Ument,

ﬁ
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Figure, Spelling and Gramimar

Wond Count

1 o iceni Ihr

mumber of words in vour Document, Click on Review tab and select WORD
COUNT. This opens 4 small window displaying the number of words in your document.

Pages 11l
Wards 18,5F
Characters {no spaces) 91,78
Characters (with sparas] 1810

Paragraphe 1,30
Lirii R
[ inchade tmatboxes, [ocbnetes and endrobes

Figure. Counting Words

Previewing and Printing

It is always best to preview your document before printing so that you are sure about the layout
and know how your printed document will look. To preview your document, click on Office
Button in the menu and selece PRINT PREVIEW. To print your document, click on Office

Burron in the menu and select PRRINT.
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Figure. Printing the pages
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Wsar chanaing the documend

Figure. Editing the document using Track changes

You can also make use of the icons in the standard toolbar to accept or reject changes and stop
mracking,

Format Painter

If you do not know what formatting has been used on a particular part of the text, which you
with to replicate in some other part of the document, you can use the Format Painter on the
Sundard toolbar to apply some basic graphic formatting, such as borders, fills, and text
formatting, First, select the part of the text with the desired formatting, Then click on the
Painthrush icon in the Standard tolbar at the top of the application (This saves the formatting
of the f‘-wrt: text). Next, with the cursor, select the text for which you want to change
formarting. (This will apply the saved format to the destination text),

Figure. Using Format Painter
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1.6 Using Spreadsheet
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Figure. Launching MS Excel 2007

Opening Excel
Microsoft Excel will automatically open with a blank spreadsheet spanning many columns and
rows. You will notice a number of toolbars with many more options included.
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Figure, Opening an existing alieet
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Tabs located at the bottom of each worksheet in the
Sheet Labs workbook that displays the names of the sheets. To move
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L"_T":n—F = | %ave e Current spreslheet DY Y
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| Permssetd : }
within the new vemsion of Wonl, which can help protect
censitive documents from being copied or forwanled. Click this
for e infonmation amd options

!‘ Frtl_r;'r_ Pl s the .-uﬁn;ruh'u'utlmrul e e,

m"ﬂ" Preview the potential print of the current 1|t1-:_'_|_u|11:|1{

l_h casanch Microsoft las cnabled Information Faghts Management (TIM)
within the new vesion of Execel, which can help protect
sensitive documents from being copied or forwarded. Chek this
for more information and oprions

Copy Copics the current selection to the clipboard, which can then
be pasted elsewhere in the docwment

Paste Takes the current chpboard contents and inserts them

Undo Undoes the last action in the docoment, reverting “back™ a step
in tme

Insere Hyperlink Inseres & hyperlink to an Internet location

Auro Sum A drop-down menu of available mathemartical operations to
perform

Sort Ascending Sorts the current selection in ascending order

Chart Wizard Opens the “Chart Wizard,” which will walk you through the
creation of a Chare / diagram wsing the currently selected
mformation

Microsoft Excel Help | Brings up the Excel Help window, which will allow you to
type in a key-word for more information, or click anything on
screen to directly bring up further information on that subject

More Oiptions There are a variety of extra options you can call or add to the
toalbar, such as Spell Check, Sort Descending, Cut, Redo, etc.
By clicking the triangle, you can access these oprions; at the
same time, you can drag this toolbar ourwards more to make

L more available space for these options directly on the toolbar

Fﬂ"ﬁﬂinﬂ Toolbar

The
Formatting tool har containg buttons used to format the appearance of the workbook, such
E 1 HI:IILI_ and Itﬂl!ﬂ,

Figure. Formatting Toolbar
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Currency Style | Change the style in which currency is : P 3 —
Percent Style Change the style in which percent are displaye e
Decrease Indent | Decrease the indent of a cell by approximately one c ':tﬂ'______‘
Border Add or alter the style of borders to format a cell =g
Fill Color Select a color tw fill the background of a cell St
Font Color Select a color to apply to a selection of wext ==

You now have a basic understanding of the toolbars, but still have a huge window of cell
front of you. What can you do with them? Cells can contain text, numbers, or formulss T,
refer to a particular cell, you call it by its column letter, and then by its row letter. For

the cell in the uppermost left corner would be "A1." The current cell(s) will always be listed
the "Name Box," which appears on the left below the toolbars,

£

i}

Figure, Selecting 3 cel]

Mavigating the Spreadsheet
You can use the “Up," "Down " "Left» "Right "
spreadsheet. You can also simply click the Cursp
cell to the right, The "Enter" bution will capfi

down. If you enter text or numbers tlyye sparn

cursor on the line dividing twe colug
s e
left until the desired 3

width s achieved, v
Excel automatically chogge the heg width a

10 Move (one cel] 5 3 time) throughow &
*Intoa cell), The "tab" button will move %
; ™ the entereq information and move one

r-'-rtheli than l_:he columnp allows, simply place o5
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Figure, Moving over the spreadsheet

A Simple Spreadsheet

This is what a basic spreadsheet may look like, keeping track of the grades for five students. As
vou will notice, numbers automatically align to the right, while text automatically aligns to the
Jeft. Room has been allowed at the top and the left for column and row headings, which have

been placed in bold,

1 |NAME |ENGLISH TAMIL  |MATHS

2 (Sheela 80 & g7
l'-ﬂf Sathya 89 5] Q0|
4 |Siva 78 a0l 98!
Figure. A Mark Table
1.6.2 Manipulation of Cells
Merging Cells

If you want to type a heading across the top of a table of data, it can be guite difficult to hine it
up in the centre. Luckily, Excel has a solution. You can merge the cells across which you want
the heading, centering it at the same time.

To merge cells;
® Select the cells to be merged.
* Click the merge and centre button from the formatting toolbar.

; ..; _— i _'lr"'lT'a:'E =
Calitr =108 -
A1 - student neport
> student Report e el i
] 1 ] | |
- i : ! i i [ !

Figure, Merging 2 or more cells
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Formatting Numbers
data that Excel stores numerically in los d
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Figure. Changing the Number format

Custom Number formats
There are occasions when you want numeric data to display in a way that Excel does not have

3 format for. When this happens, you can create a custom format,

Select the cells you want to format.

Choose Format from the tool bar.

Chick the Number tab.

Choose the Custom category (the last option on the Category list).

The dulog box will change to show you a list of Type format codes.

Scroll down the Type list until you find a code similar to the one you want to format
vour data with.

Conditional Formatting

You can make Excel format cells in certain ways according to whether their data meets a
condition. For example, in a whle of numbers, you might want to display numbers over 100 in
red, numbers below 50 in green and anything in-between in blue. You can use conditional
formats w0 achieve this,

Choose == Home tab -> Styles -> Conditional Formatting.

To apply conditional formatting,

Data Bars: A data bar helps you the value of a cell relative to other cells.

c“,[“r scales: Color scales are visual guides that help you understand data distribution and
varation,

:cu“ Sets: Use an icon set to annotate and classify data into three to five categories
*Parated by a threshold value.

Ru]us: YOU can use a |l::lﬂif:ﬂ] formula to spunify the E]mml:ting criteria.






Frecze Pancs
when you Want cortain rows or columns to remain static an sereen while you scroll down or

— data on a worksheet, you can usc frecee rivmies,
ai

Chowse view tah select Froeze Panes
o Select the cell helow and to the right of the cells you want to freeze,

o Choose Window from the menu bar then click, Freeze panes,
o You will see solid lines appear below and to the right of the frozen rows and columns,

Unfrecze Pancs
e Sclect freeze pancs you will see the unfreeze nptinm in the bax.

ErTR T ———
jHH: ;!i;ﬂm}nknﬁiﬁwéh
hes <] Unhide | 14 Reset Window Pasttion | wer:

Unireere Panes
Unlock all rows and columns to soroll
through the entire worksheet

Freere Top Row

Keep the top rew visible while scroliing
thraugh the rest of the woarksheet,
Freeze Rrst Column

Keep the first column visible while scrolling
thraough the redt of the worksheet,
i I —p—

Figure. Unfrecze pancs

Moving and Coping
Sometimes, you may want to drag an item to a different worksheet within the workbook.

To move and copy to another worksheet,
* Sclect the cells to move or copy.
* Paosition the mouse over the selection border,
* Hold down the [ALT] key as you drag the cells ([ALT] [CTRL] if you are copying).
* Drag down over the shect tab that you want to put the cells on and Excel will jump o
that sheet. Continue dragging until you are in the location on the selected sheet that you
want the cells in.

* Release the mouse then the keyboard.

Hide Rows and Columns
You can choose not to display certain rows and columns on your screen. Hiding them also
Prevents them from Prilltiﬂ“.

Tl:l hid{! {:ulujml!'

* Select the column you want to hide by clicking on the column letter, or
hide multiple columns, highlight them.
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1.6.3 Formula and Function

l:ﬂmm]if
Ind r,:‘l-n.'ﬂl-l"-l'“"ﬂ “I‘I“Til'nlli““* af i overy lasie 1|."|||'|_'l'|. valines are ofben addded

: ! » subtracted, multiplied
1.h,""“.h,,"\‘l Fxcel recogmizes fonmimilae becanse an rt]ll]'l"l !iﬁlt .

ad precedes them (=).When

entering basi formmilae, the mathematical operators .,Ir_rﬁ“{"l: the operation to b eartied Gok e
an fasllivns:

Achdivion +
Subtraction -
Multiplication *
Division '
Exponentation *

Figure. Symbols for Mathematical Operations

You will find all of these mathematical operators ranged across the top and dewn the right hand
ade of the numernic keypad.

Typing Formulae

You enter formulae by typing them in the cell where you want the formula’s result to appear.
When you confirm entry of a formula, Excel will display the result on the worksheet, but the
underiying calculation appears on the Formula bar,

To enter a formula,
* Move to the cell where you want to enter the formula,
* Type an equal’s sign (=),
* Type the formula (e.g. d2%e2).
* Press [ENTER] to confirm the entry.

SUM v X J f =B
. -_ e _J g

;! .'i_l- ql g i ﬂ-.E.-'. 3 -.J rI‘E_II:'-'_

14C1+D1
o s

NAME  [ENGLISH | TOTAL
sheela B0 an} 871=B1+C1+D1
Sathya B9 B9 a0

e | 78| o0 o8

Figure. Typing the formula

Excel automatically recalculates formulae. 1f you change one of the cells referenced in your

::;EUIA, a8 £00n as you press [EHTERI to con firm the flmlgﬂd "I"i]l-'l.l.ﬂ‘. your forimula resule will
te,
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1.6.4 Functions

Having mastered | -
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=SUM (2:110)

The mame of the selected funcrion tells Excel what you want to do and the arguments generally

sell Excel where the dara is that you want to caleulate,

T insert 3 fanction:
s Scloct the cell imo which you fnsert your function

e From the Formulas ribbon, go to the function library tab and click on the Insert Function

gt @

Auptosum
One of the most useful functions is the SUM function. This function allows you to create totals

for groups of cells. Because generating total is so frequenty done, Excel has included a button
on the standard toolbar that will put the SUM function in the selected cell o obtain a total

mstantly.

Function Box
There are some functions that are accessed more than others and for that reason, Excel gives
vou a slightly quicker method for entering them than the Paste function dialog. The Function

box, groups the most commonly used functions for quick and easy access,

To enter 2 function using the Function box,
* Type the equals sign (=) on the formula bar (or directly into your cell). Excel displays the
function box to the left of the Formula bar.

* Click the drop-down list arrow to the right of the function box to display a list of function
names,

* Select the function you require by clicking its name from the list.
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CHAPTER 3: RETAIL SECTOR

3.1 Introduction

Inedia, being one of the maost atrractive crnerping markets, is expenencing a radical change in its
retail industry, Rapid development of retailing in India has led to expansion of organised retail
stores both in metros and in smaller cities. The Indian retail industry has emerged as one of the
miost dynamie and Gst-paced industries due to the entry of several new players, It aceounts for
pver 10 per cent of the country's Gross Domestic Product (GIP) and around 8 per eent of the
emploviment. India is the world's Gfth-largest global destination in the retail space.

Many practitoners and exports believe that this industry is mostly concerned with making good
deals, putting high pressure on suppliers, and selling at competitive prices. However, over the
last few years, the world of retailing has changed dramatically. Retail operations of companies
like Carrefour, Tesco, Wal-Mart, METR.O Group and many more, have greatly increased in
complexity and sophistication. Similar developments in retail industry in India are inevitable
with nsimg of major retail houses like Future Group, Reliance Retail, Shoppers” Stop, and Maxx
Reta] ete. Retailing leads other sectors in customer data caprure, data warehousing and analyses.
Retailing, specifically online retailing, is scll the main commercial applicadon area of the
Internet and is at the front line of the globalization of business.

Indian Reetail Industry has immense potential as India has the second largest populagon with
affluent middle class, rapid urbanisation and solid growth of internet.

3.1.1 Market Size

India’s retail market is expected to grow at a Compound Annual Growth Rate (CAGR) of 10
per cent to LISS 1.6 tmillion by 2026 from USS 641 bilion in 2016. While the overall recail
market is expected to grow at 12 per cent per annum, modern trade would expand rwice as fast
at 200 per cent per annum and traditional trade at 10 per cent. Indian retil marker is divided into
“Orgamsed Retail Market” which i1s valued at $60 billion which is only 9 per cent of the total
sector and “Unorganised Retail Market constitutes the rest 91 per cent of the sector.,

India"s Business to Business (B2B) e-commerce market is expected to reach USS 700 billion by
2020, Online retail s expected to be at par with the physical stores in the next five vears.

India’s total potential of Business to Consumer (B2C) is estimated to be USS 20 billion, ot which
£3 llon can be achieved in the next three years from 16 product categories, according to a
study by Federation of Indian Chambers of Commerce and Industry (FICCI) and Indian

Institute of Foreign Trade (HFT).
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3.1.2 Investment Scenario

The Indian reail trading has received Foreign Direct Investinent (FDI) equity inflows toulky
USS1.04 billion during April 2000 - June 2017, according to the Department of Indur:
Policies and Promotion (DIPP).

With the rising need for consumer goods in different sectors cluding consumer electronic

home appliances, many companies have invested in the Indian retail space in the past I
months.
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e Future Group, a constimer goods company in India has entered into a joint venture with
Khimji Ramdas Group in UAE for selling garments in Oman with both the companies
4 USS 11.7 million each. The joint venture will first launch four to five

having mveste
17 to 18,

cores in Oman and gradoally merease the count to
Amazon India plans 1o Jdonlsle its storage capacity i India by adding 14 new warehouses

by June 2007, aimed o maintaining rapid growth o sales and catering to the remote parts

ol Tk,
Bane and Olufien, Damsh stereo and speaker system maker, has plans of setting up about

erght 1o ten standalone satellite stores by the end of FY 20017-18 in cities like Kolkara,

Hyderabad, Ahmedabad, amony others,
Woalmar, global retail giant, plans to open 50 new cash-and-carry stores in India over the

next three o four vears and locate half of the stores in Uttar Pradesh and Uttarakhand
whale creating over ali'l,i'rl]t!lu_ll:v-: in the two states,

Global e-conmerce giant, Amazon is planning to enter the Indian food retailing sector by
investing USE 515 million in the next five years, as per Mr Hasimrat Kaur Badal. Minister
of Food Processing Industries, Government of India,

LS apparel rewil major Gap Ine, has ded up with Arvind Group's fashion portal
NN Now.com to sell its products online, which will help the retailer expand its presence
bevond metros and der-1 cines.

Hamlevs, has stated that India is one of the most important markets for Hamleys globally,
and outlined plans of opening six more stores, taking its total store count in the country
tor 32 by the end of March 2017.

Roche Bobois Group, outlined plans of opening new stores in cities like Hyderabad,
Chennai, Pune, Kolkata and Ahmedabad, in order to make India one of its top five

markers by 2022,

A joint venture between Dutch asset manager APG Assct Management and real estate
asset platform Virtuous Retail, has acquired a portfolio of three shopping malls for USS
300} million, and has committed an additional US$ 150 million as equity capital to expand
the portiolio.

Future Consumer Lud has formed a joint ventare (JV) with UK's largest wholesaler,
Booker Group, with an investment of Ks 50 crore (USS 7.5 nullion), to sec up 60-70
cash-and-carry stores in India in the next 3-4 years,

Adidas India Private Limited, outlined plans of opening around 30-40 ng tlagship stores
acrass Delhi, Mumbai and Bengaluru, by 2020,

Mad Over Donues (Mol)), outlined plans of expanding its operations in India by opening
nine new MO stores 1in Hyderabad and Chennai by March 2017,

Switzerland's luxury recul brand Bally, plins o re-cnter the Indian market in a joint
venture wath leehance Brands Lud, by opening its fisse store in New Delhn in March 2017,
and thercafter g o expand w four stores in Delthi, Mumbai, Kolkata and Chennai
over the next 3 w 4 years.,
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Future Group, a consumer goods company n India has entered into a jount venture with
Khimji Ramdas Group in LIAE for selling garments in Oman with both the companies
having invested UISS 11,7 mullion cach. The joint venture will firse launch four to five
stores in Oman and gradually merease the count to 17 o 15

Anazon India plang to donble its storage capacity in India by adding 14 new warehouses

by June 2007, ammed at maintaining rapid groswth in sales and catering to the remote parts

of India,

e Pang amd Olutsen, I Yanmsh stereo and speaker system maker, has plans of setting up ahout
cipht 1o ten stamdalone satellite stores by the end of FY 2007-18 in cities like Kolkata,
Huvderabad, Almedabad, among others.

o Walnwrt, global reta] giant, plans to open 50 new dash-and-carry stores in India over the
next three to four yean and locate hall of the stores in Uttar Pradesh and Urtarakhand
while creating over 40,000 jobs in the two states,

s Global e-ccommcerce giant, Amazon is planning to enter the Indian food retailing sector by
mvesting USE 315 mallion in the next ive years, as per Mr Hamsimeae Kaur Badal, Minster
of Food Processing Indusiries, Government of India.

* US apparel retail major Gap Inc, has tied up with Arvind Group's fashion portal
NNNow.com to sell its products online, which will help the retailer expand its presence
bevond metros and der-1 cities.

* Hamileys, has stated that India is one of the most important markers for Hamleys globally,
and outlined plans of opening six more stores, taking its total store count in the country
to 32 by the end of March 2017,

s Hoche Bobois Group, outlined plans of opening new stores in cities like Hvderabad,
Chennai, Pune, Kolkata and Ahmedabad, in order to make India one of its top five
markers by 2022,

* A joint venture between Dutch asset manager APG Asset Management and real estate
asset platform Virtwous Retil, has acquired a portfolio of three shopping malls for 1SS
300 million, and has committed an additional US$ 150 million as equity capital to expand
the portfolio.

* Futre Consumer Led has formed a joint venture (JV) with UK's largest wholesaler,
Booker Group, with an investment of Rs 50 crore (US§ 7.5 million), to set up 60-70
cashi-and-carry stores in India in the pext 3-4 years,

o Adidas India Privare Lomned, outlined plans of opening around M-40 big fagship stores
across Delhi, Mumba and ]I-rﬂg;lluru, by 200240,

e Mad Owver Donuts (Mol), outlined plans of expanding its operations in India by opening
e pew MO stores in Hyderabad and Chenna by March 2017,

* Switzerland's luxory recul brand Bally, plans o re-enter the Indian market in 4 joint

venture with Beclance Brands Lud, by opening its first store in New Delln in March 2017,

and thereafter mming ro expand tw four stores in Delli, Mumbai, Kolkata and Chennai

over the vext 3 w 4 year. f
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31.1.4 Government Initiatives

The Government of India has taken vanous initatives 1o improve the retail industry in India

e The Governiment of India may change the Foreign Direct Investment (FDI) rules in food

PR essnig, i b o et e-conmnence commpanices and foreipn retailers o sell Made in
Inidia coviisamner |in'|-|l|| i%,

e Government of India las allosved 100 per cont Foreign Direct Invesinent (FDI) it onling
retal of goods and services through the antomatic route, thcnrh:,r providing clarity on the

existing busimesses of c-commerce companics aperating in India,
3.2 Types of Stores

It ts an retaling that very deastic vadations have happened during the last two decades. Some
insticutions have  disappeared  whereas newer ones have been added. This process of
deletion/addition still lasts wn fresher forms. There are large-scale retailing shops together with
very small units, both working simultaneously. They have from hawkers and peddlers, who have
no permanent place, to well-organized, settled retail shops like chain stores, departmental stores,
=

[epartment Stores
A department store 15 a set-up which proposals wide range of goods to the end-users under one
roof. In a deparunent store, the customers can get almost all the products they aspire to shop at

one place only. Department stores provide a wide range of options to the consumers and thus
fulfill all their shopping needs.

iscount Stores

[Discount stores also offer a huge varety of products to the end-users bur ar a discounted rare.
The discount stores usually offer a limited range and the quality in certain cases might be a lietle
inferior as compared to the department stores.

Wal-Mart presently operates more than 1300 discount stores in United States. In India Visual
Mega Mart comes under discount store.

Supcrmarket

A retail store which usually sells food goods and houschold items, properdy placed and organized
in specific departments s called a supermarket. A supermarket is an advanced form of the small
grocery stores and caters to the houschold needs of the consumer. The various bod products
fmear, vegetables, dary products, juices etc)) are all properly displiyed at their respecuve
departmients to catch the atention ol the customers and for them o pick any merchandise
dependent on their choce and need,

Warchouse Storcs

A retail format which sells Tmited stock in bulk at a reduced rate is called as warchouse store.
Warchouse supplies do nat hother much about the interiors of the store and the products ane
not properly displayed.
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Retail Merchandising
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o Cross Merchandising helps the customers to know about the various ol which soald
complement their product.

e Cross Merchandising riakies nlluppm;: a |'||1.".|5nr.1hlr exXperience as it SAVES Customier's
precious time.

The custoamer at the first instance can’t really decide what all he needs apart from the products
he has already purchased, Through cross merchandising, the retaler smartly tries his level best
to comvinee the customens to buy additional products apart from his existing list,

Cross merchandismg will typically labour best if you have marketing signage that makes it very
clear to your shoppers what the intent of the three items are. As an example, imagine a
beanntully displaved end cap containing the above mentioned organic cereal, soy milk, and
bananas. Add m a mice sign or banner which might read “Start Your Day with the Right
Breakfast”. Just thar simple sentence can have a mijor unpact on the movement of these items.
Even though it may scem obvious that this promotion is all about breakfast foods, by actually
purting the word "breakfast” visually in front of your customers, you have made the intent of
the display clear and understandable, and therefore easier to shop.

Visual Merchandising

The art of growing the sale of produces by efficiently and sensibly showing them at the retail
outlet is called as visual merchandising, Visual merchandising refers to the anistic display of the
merchandise to attract the potential buyers, prompt them to buy and eventually increase the
sales of the store. In simpler words, visual merchandising is the art of displaying the merchandise
to influence the consumer’s buying behaviour.

The store must offer an encouraging ambience to the customers for them to crjoy their
shopping. The position of the products in the store has an important role in motivating the
consumers to buy them. Sensible display of the merchandise goes a long way in influencing the
buving decision of the individual.

The end-user will never notice somewhat which is not well organized: instead stacked of
thrown in heaps,

Proper Space, lighting, placing of dummics, colour of the walls, type of farniture. music.
fragrance of the store all help in inereasing the sale of the products,

Why Visual Merchandising?
* Visual Merchandising helps the consumers to easily find out what they are looking for,
* It belps the customers o know about the latest trends in fishion,
* The customer without any help can actoally decide what be tends o buy.

* Itincreases the sales of the store and resuls in increased level of customer satisfaction.
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3.4 Store Operations
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to work. Showing potential here conld get one to the wop quickly. The maje By OF the rales
engross excellent organisation and dealing with customers, so fir-rate communication and
Pﬁ-..!:-lr skills are of paramount importance. Store Operations i the frontline and the o of any

retail business.

It i where sales are made and lost and those working in these departments create the
undersanding that shoppers remember = both good and bad, As the cotting edge of retail, Store
Operations is the breakmg grovnd for all graduate recruitment programmes, the plice where
rramee managers leam the tnicks of the tade and what is most very important to all retailers; the
art of selhng and giving the customens an exciting and fullilling shopping experience.

3.4.1 Store Appearance

The store must offer an optimistic ambicnce to the customers for them to enjoy their shopping
and leave with a smile.
*  The store should not give a chaoue look.

® The products should be properdy amanged on the shelves according to their sizes and
patrerns. Make sure products do not fall off the shelves.

* There should be no foul odor in the store as it irritates the customers,

® The floor, ceiling, carpet, walls and even the mannequins should not have unwanted spots.

» MNever dump unnecessary packing boxes, hangers or clothes in the dressing room. Kecp it
clean.

® Making sure the customers are well artended,

e Mot allowing the customers to carry catables inside the store.

3.4.2 Store Security

The maintenance of a store is not that easy when goods and products worth millions are

maintained in a store, The Security for a store and its maintenance i of paramount importance,

s The commodities should not be displayed at the entry or exit of the store.

s Mot allowing the customers to carry more than three dresses at one time to the tnal room.

s Imtallation of CCTY's and cameras to keep a close observation on the customers.

e Each and every merchandise should have a security tag.

e Asking the store helpers to submit carry hags at the secunty.

& Making sure the sales representative handle the products carefully.

Clothes should not be having unwanted stains or dust marks as they lose appeal and fail 1o
impress the customers.

o Installing 3 generator for power backup and ro avoid unnecessary black outs.
o Kecping expensive products in closed cabinets.

* Instructmg the children nut to touch breakable products.

¢ The custoinerns ﬂmuhlj_uw;' :l.qurm: of Teeling safe inside thie store.
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Iy store is large in size, improve retail secunty by making frequent announces..
over the public address (PA) system, such as “Sccurity to area 4,7 even if your store o
have security personnel or an drea 4.

lssue a criminal trespass warning to all known shoplifters who you want to be probibe
(by law) from entering your store again. Let shoplifters know, by work and deed &

your store prosecutes all offenders.

3.4.4 Inventory and Stock Management

* The rewailer must ensure to management of inventory to avoid being “out of stock’
* Every retail chain should have its gwn storehouse to stock the merchandise
® Taking adeguate steps to prevent loss of invent ory and stock
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retail stores may combine many sectors together under one division, while larger stores create
varous divisons for each parocular function along with many layers of management.

For example, the saall specialty shop may luve all of s etnployess under one catepory called
Store Operanions, A large department store may have a complete staff consisting of a manager,
assistant manager and sales associates for s Sporting, Goods department, Home and Garden, Bed
and Bath, and each additional depariment.

In order o define the store's organization, start by specifymg all tasks that need to he performed,
Then divide those responsibilities among various individuals or channeks, Group and classify
each task mto a job with a title and description, The final step 15 to develop an organizational
chart.

3.4.6 Importance of Store Organization

Store Layout

Why % good layout so important? Is it not sufficient to offer 3 well-adjusted product range at a
zood price i the right place? Surveys have shown that one of the most important criteria for
customer satstacoon is the case with which the customer finds his way in the store, Besides, the
customer expects to be led along the main departments of the store. Therefore a good layvout is
a matter of customer satisfactdon,

Of course, there are also commercial factors that argue in favour of the importance of a goad
lavour, A good layout provides you with the opportunity of influencing store tumover. The
appropriate shelf layout, the arrangement of the product range or a well-thought our spor for
special offers all have a direct effect on turnover. So a good layout may very well ereate a boom
i 4 store's tumover!

Finally. of course, the layour also has an organisational component. Each store has it own best
salution for logistics problems. This applies especially to stores with a fast turnover of goods,
stores that sell products that are difficult to market or produces that take up a large amount of
space etc. Defimng specific conditions is an absolute necessity for the sale of goods that require
a certamn (sales) ambiance. And, fimlly, it is important to keep both customers and sales
cinployees satisfied.

Purposes of the Store Layout
A good store layout serves many purposes, such as for instance costomer fow, the prevention
of shoplifting and logstics. The main purpuses are discussesd i greater detail below,
= Customer flow
One of the maiy purposes of the layout is undoubtedly 1o create smooth customier flow
through the store. To athieve this, it i unportant to create the right balance berween fast
and smooth (e {low 'I" ‘the one hand and provision of space on the other.
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* Prevention
The layout alo has a preventive task, The more poorly organised 4 Sore, the g
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the layout, precautions can be taken that make it more ditficult for shoplifiers ¢ P
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Examples of this are: not wo install the shelves as a poorly organised maze, aduming 3
heighe of the shelves or placing thefi-sensitive goods within sight of sales ermploye, T
are just a few examples. At any rate, both Preventive precautions and a deserrent pé
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* Lopistics
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to respond rapidly o seasonal changes. A good layout allows for this. Flexibility i key where
the need for space. margin m the marker and presentanion are concermed.

3.5 Retail Advertising

Advertismg = how a company encourages imdvidoals o purchase their products, services or
wdeas. An wdvertisement (or "ad” for short) s everything that pulls good attention towands these
s, 1o w psially designed by an advertismg assistance for an sdentified spomsor, and perfirmed
throwigh a vanety of media, Ads Appear on television, as well as radio, NEWEPAPETS, NLynzies

amd as billboards in streets and ciries,

Purpose of advertising

The basic goal of advertising is to create awareness in the amentions of people, about the
availability of products and services and impact them o buy the sime. The vlinute am is to
enthuance the sales of the organization. Some of the Purposes of advertising are:

* Conmmumicates information: One of the most importam purposes of advertising is o
convey or commnunicate the information o others, In the modern day world, where
science and rechnology contributes to new innovations and inventions, every now and
then new goods and invention of the existing goods and services are entering into the
market. IF their use or knowledge is restricted to a limited amount of peaple, social
advancements cannot take place. Consumers are, therefore, provided the face about new
products and services which enter the market, through advertising. Besides, the request
for existing products and services has to be maintained as well as enhanced with the help
of advertising. The ultimate purpese is wo improve sales cither by creating or increasing
demand for goods and services.

Makes ground for personal selling: Since the main purpose of promotion is to create and
withstand demand for products or services and expand the market, the prospective buvers
automatically become interested to buy such products and services. In this way, advertsing
supports the efforts of the sales force of an organization and creates ground for the salesmen

to approach the prospective buyers.

Educates people: Advertising serves another significant purpose of educating people about
products and services. As consumens are not conscious of the use of several produces and
services, advertisements provide passable knowledge to the people at large about the usage
and utility of several products and services,

Builds poodwaill: Advertising helps the purpose of promoting  frendlines for the
orgamznon. Many advertisements aim ar impressing che consumers that the firm is
patnone, progressive, maginative and very much worned with quality. This creates
goadwall i the punds of the general public aboue the i, This goes a long way in
creating a Gavourable impression about the onganization on the prospective buyers.
Creates image for the product or service: Another significant purpose ol promaotion is to
cremte an hmage both for the produce as well as for the organizanon, This is done by
einphasizing the characteristic features of the products or services throogh advertisements,
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* The retailer throg gh various ways of advertising strives hard to promote his ey gy

the multitudes for them to visit the store more frequently.

* Advertisements fascinate the customers into the store, They act as 4 Promoter jp bring
the customers 1o the store.

* The tagline has to be crisp and remarkable to create the desired impact.

* The tagline should not be long-lasting else the effect gets nullifed,
® It has to be catchy.

* It should be simple to Mmeémorize,
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feed. Advertisers acdventised their offerings and value propositions witly littde regand for the
diverse nevds, tstes, and values of consunmers.

Offten, this "one size s all™ approach was costly sl wnhielpliul due o the lack of wals for
mesuring resalis i ters ol sales Bt as o methodds far e r|ih'q'1il!1.: anil amalyzing comsumer data
throwgh hl'l'!'.!,ll.'—"-l'lll.lrl'l‘ 1-.‘l.'l1|1|1-|n|.-,1,' sl s sbore w anners improved, marketers were prepressively
able o comelate prommwotiomal activities with constimer prurc s patterm. Companies also
began o dowisize their wperations amd expamd tarketing tasks within their QFEArHEations,
Advertmmg agencies were also expected o understand and provide all marketing functions, not
quist advertising, or their «henis,

Today, comporate marketing budpers are allocated  toward  trade Promotions,  consumer
prommotens, brandmg, public relitions, and ild'l.l':.'rt'i!.'il'lnp,_ The allocation of eommunication
budgets away from mass imedia and teaditional advertising has raised the importance of 1M
miportance for effective marketing, Now, muarketing is viewed more as a two-way conversation
berween marketers and consumens.

3.6.2 Benefits of IMC

* Develops faith: When it comes w advertising, customens are generally on the doubting
sde of the fence (in the vein of ‘it's too good o be true'), By integrating your messages
and keeping them consistent you will build faith with your intended audience and they
will be more possible to give you the benefit of the doubt and click on the very enticing
link that you have provided them with,

* Takes away the misunderstanding: It is very easy to get in your own way, and if you
are sending out marketing emails covering a bit of something here and bit of something
clse there, it is very easy for customers to miss the point you are trying to make.

* It is more effective: When you integrate your campaign it will be more effective, By
communicating constantly wia a varety of channels, you are reinforcing  your
communication which, in turn, makes your message more powerful. The uniformity of
your message will mise make awareness and oruse, and will lead to the customer thinking
af you first when they are ready to buy or make a reference o a friend or colleague.

* Increascd efficiency: Integrating your campaign will help you o modernize YOUE Process.
Cnce you have definite on the single pronged approach that will be implemented across
your vanouws channels, you will find that you have a much less complicated compaign to
run. Instead of needing wo create various resources lor different spins of the campaign, you
can utilize the same imagery and messages throughout and cut down on planning,
meerings and resource.

* You will save money: Photography, graphics amd content are costly to a business, By
mtegrating your campaign you will eliminate the need tor vepetition, as when you

mteprate, you share across chunnels and this will save you both money and valuable Gme.

* You will increase morale: An ieprated campaign can do o lot of good i terms of
building trust 1n your brand and morcasing revenue, but w can also help yvour business
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3.6.3 Management of IMC in Retail
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o The first step towards managing integrated marketing communication i to identify the
target avdience. You necd oo wderstanmd, who are the Erstiniiers sl .-u;'nu”],r bezaiefe

|"|'||||| WLRLIT | YEy 1||Il|' i%, Llowclerseand] ilveir tiewaly il LR RILRRTITHTT

e The second step s o ko what you intend 1o commmunicane, Mo brane] prometion tooly
wasild help ibiless anid vl yoi sie u'.qllf siaper ol byt you want to share with yoir
potential sl existing costonners

s Carefully '-1"""P:“ VIVIT ek, Check the comtent of the PRICSSape, Imcwage seroctune,
fosrat, spelliogs amd sooon,

e The nest siep n to wdenity the various channels of comimunication, Yau need to be really
caretul winle selecomg the channel of conununication so that the ”H}“ IHESIpE Eocs o
the mghi customer at the right place amd rght tine,

#  Allowcate r'rp.hl resourees for brand peaistion. recide how minch can yoru spend o varioms
marketing and promotional activitics, A marketer needs o wisely asign budgess for
varnous promotional activities such as advertising, PRU activities, bannens and so an

® The most eracial step is o measure the results of integrated marketing communicarion.,
Find out whether the combination of all marketing tools lias actually helped you reach a
wider audience and promote your brinds more effectively,

3.7 Sales Promotion

Sales promation atms (0 provide a short-term hoost to sales. While a frank price cut is one
option, sales raise looks for alternatives that are more cost-effective - costing less to implement
but providing a bigger increase in sales, Another category of sales promotion focuses on outlets
where your product is sold. Visual merchandising shows aim to make your product more visible,
encouraging consumerns o make an impulse purchase or to choose your brand rather than a
campettor, As well as point-of=sale displays, merchandising options include CNCOUragIng
retailers to devote more shelf space to your goods or offering specially packaged products.

Sales promotions are often mixed vp with advertising. For instance, a television advertdsement
mentioming a contest awarding winners with a free mip 1o a Caribbean idand may give the
contest the appearance of advertising, While the distnbution of the marketer's message through
television media is cenainly labeled as advertising, what is contained in the message, namely the
contest, 15 considered a sales promotion,

Sales are the lifehlood of a business-without sales there would be no trade in the fist place;
therefore st s very vital that if a business wants to succeed, it should have a sales promotion
strategry an mund. The primary objective of a sales promotion is w improve a company's sales by
forecasting and modifying your target customer’s purchasing behavior and patterns. Sales
Promction i very inpartant as it not only helps to boost sales but it also helps a business to draw
new clients wihale at the same tme retining older ones,

A business can promote isell through and elfective sales promoton becanse it savs something
about work andd helps the business o identify themselves. They can be a low=cost wav of
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i sock new products or deal with new services. Free samples, trade discounts, cash
discounts are hasically sales promotion measires,

To attract new customers Sales promotion measures abio play a significant role in
attracting vew cistomens (oran onguization. Ulsally, new costomers are those penons
that are won away fronn other firnns ‘i.lllllrr:.'t. rilis, prizes, et are pwed o encorage
consumers to iy a new brand or shilt thelr patronage to new dealers

e To mduce exstimg costomers to buy more: Sales promotion devices are mest often used
vo mduce the existing customers of a linn to buy more, Product :|1:'.l'l:‘|':bp:|l:'l1|:. offering
three products at the cost of two, discount coupons, are some of the sales promotion
devices wsed by fimns to motivate the existing buyers to buy more of a specific product.

e Helps the fum 1o reman competitive: Most of the companies undertake sales promotion
actwvities o order to reowain in the competitive market, Therefisre, in the modern
competitive workd oo finm can escape the respansibility of undertaking sales promotion
ATTvInes.

* To merease sales in off-seasons: Many products like air-coolers, fans, refrigerators, air-
condittoners, cold dranks, room heaters, ete. have seasonal demand, Manufacturers and
dealers dealing with such type of goods make every effort to maintain a stable demand
throughout the year. In other words, finms try to encourage the purchase of such goods
' off-seasons also. That is the main reason behind discounts and off-season price
reductons of such items in the market during slack seasons.

* To add o the stock of the dealers: Dealers like wholesalers and retailers usually deal with
a vanety of goods. Their selling activity becomes easier when the manuficturer
supplements their efforts by sales promotion measures. When a product or service is well
supported by sales promotion, dealers are automatically induced to have more of such
items.

3.7.2 Limitations

Sales promotion 1s a powerful and effective method to produce immediate short period positive
results; it is not a remedy for a bad product or bad advertising. In face, a promotion is specd up
the killing of a bad product. Some of them are listed below:

* Increased price sensitivity: Frequently promoted brands in the product category, especially
on the basis of value, make consumers and traders more price sensitive not only for the
promited brands but for other brands as well in the similar product category. Consumers
wait for the promotion deals 10 be announced and then purchase the procluce.  Thas s
true even for brands where brand loyalty exists, Customens wait and tfime their purchases
ter codnciude wath promutional offers on their preferred brands.

* Quahity image may become amished: I the promotions i a product vategory have been
rare, or the product occum 1o be of high involvement category, the campaigns could have
i neggative ellect abwut s quality iage, Consamens may stare doubting cha perhaps the
product has not been sellig well, the quality of the product is true compared o the price
ar the product is bkely 1o be disgontinned because it has becone oudated.
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Brtand qualiy image dilution.

The argument given in favor is that companies should develop supenior products g o
which are bewer than competitons and consumer should be convineed through appropie ;
focused advertising about the supeniority of the product and its image.

This will result in lasting brand identities reflecting consumer values. Then there wil be s

need to offer any extra benefits: only the lasting brand image will keep customens loval
brand.

3.7.3 Tools

Advertsing, promotions, sacial media and public relations all support
different and specific methods, Sales advertisings are wemporary deals, events and win/
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e Buy One, Get Oine Free: Consomers love a good deal, and they love frechies even more.
Offering a free product il the consmmer purchases one 15 a time-honored sales promotion
that works for several reasons, I wewrr smargins are high enough, you might be able o
cover your costs for bl prowducts at your selling price for ane. This type of promeotion

vl B .|.,-|.“|1[|_1 the armesnt of (e il commsiier wses o ].'In'n':ll.u':l.I ].'Iln‘l:l:l]lm]h.r

o a better experience amd an atlinity for your product. This strategry also can help

allowas
loading ©
vou decrease vour dependence on costly, frec-sainple giveaways.

e Point-ol-Parchase Display: To stimulate impulse buys or to remind regular clients not
tov leave the store without an exact prmhu't_ murketers have used in-store lliapl.l}'ﬂ fest
generations. These are signs, racks or other physical promotional pieces that stand out
from their surroundings while touting a particular product or offer.

e Loss Leaders and Discounts: As with free samples or buy-one-get-one-free promotions,
loss leaders make goods or services available below the seller's cost. Some large retail chaing
wse loss leaders to lure consumers into their stores, hoping that they waill buy other
produces while they are in the store. Supermarkets are well known for marking down a
staple, such as milk or bread, to entice consumers into the store, marking up the prices of
other staples such as epgs or orange juice to cven out the promoton financially. Some
caterics offer entrée or sandwiches as loss leaders because they make enough profits on
additional sales of soups, salads, fries, drinks and desserts to turn a profit. Loss leaders often
have a dual goal of generating a profit and getting consumers into a store to stimulate
future sales. Discounts are markdowns on products or services that help reduce slow-
moving product or temporarily spike sales.

3.8 Enterprise Resource Planning (ERP)

It is defined as the ability to deliver an integrated suite of business applications. ERP tools share
a common process and data model, covering broad and decp operational end-to-end processes,
such as those found in finance, HR,, distribution, manufacturing. service and the supply chain.

ERP applications automate and support 2 mnge of administrative and operational business
procesies across multiple industries, including line of business, customer-facing, administrative
and the asser management aspects of an enterprise. However, ERP deployments tend to come
at a significant price, and the business benefits are difficult to justfy and understand.

Lok for business benefits i four arcas:
* IT cost savings,
= Huaness process elliciency,
*  Asa business process platform for process standardization and

®  Asa catalys for husiness innovation.

Most enterprives focus on the st two areas, because they are the easiest to quantify; however,
the latter two arcas often have the most significant impact on the enterprise.

B9
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mventory, and sales order processing, T .
Cstonior relationship management: Improve customer : mm“"'-"'iq
upsell apportunities, :
Project management: Get what you need to deliver work on time and gp Dy .
better hilling and Pregect monitoring. o
* Human resources management: Get help atracting and retaining good ¢
wols to help hire, manage, and pay your team.

Business mntelligence: Make smart decisions with casy-lo-use reporting, anahys o,
business iIIll.'“i[:El"hL'E tiils,

Mployee, -

3.9 Supply Chain Management

supply Chain Management is the MaAnIgement

mvalved in the ultimate provision of product and service packages required by end cusmoms
(Harland, 199¢), Supply Chain Management spans all movement and storage of raw me=

m point of origin to point of consumgs

of a network of nterconnected bysney,

(supply chain),

51-'F'_F11' chain managemen (SCM) is a process used by companies 1q ensure that their w
chain is efficient and cost-cffective. A supply chain is thye collection of steps that 4 company 5

Lo transform raw COMponents into the [imal Product. The fﬂ“uwing are five hasic compes
of SCM,

1) Plan

2) Develop {(Source)
3) Make

4) Deliver

5) Meetum

& Plan; The firs stage in s
st e developed o aildres
CUSEITS, A signific ap Portion of il
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o Develop (Source): Develop 1 the next stage in supply chain management It involve

building a strong relationshap w!ti.l -ul'-PTl'-'.r‘- of the raw materials needed in making the
provduct the company delivers. 1 Iw-. phase '_“mlw‘ not anly identifying relighle supplicrs
but also planming methods For shipping, delivery, and Payrnent.
Companics mnst howae supphiers oo deliver the goods and services they need o CTeate
therr product, Theretore, supply chain managers mst develop o set of Pricing, delivery
gl payment processes with sopphiers and create metries for FOnItGTing g mproving
the relamonshaps. And then, SCM managers can pue together Processes for man aging their
ﬂ._\.qh and services mventory, Imh:m receiving and m-r'rli_,,rmH shipimenes, mmﬁ:m'n“
them o the manubictorng Geilities and authorizing supplicr payments

o Make: Ar the thind stage, make, the product s manufactured, tested, packaged, and
swheduled tor delivery, Tlas s the manubicturing step. supply chain managers schedule
the activities necesary for production, testing, packaging and preparation for delivery,
This s the must metric-itensive portion of the supply chain - ane whoere Cotfipanies are
able 1o measure quality levels, production output and worker productivity.

* Deliver: Then, at the logistics phase, eustomer orders are receved and delivery of the
gpoods is planned. This fourth stage of supply chain management stige is aptly named
deliver.

Thas is the part that many SCM insiders refer to as logistics, where companies coordinate
the receipt of orders from customers, develop a network of warehouses, pick cartiens o
get products to customers and set up an invoicin B system to receive payments.

* Retum: The final stage of supply chain management is called return. As the name suggests,
during this stage, customers may return defective products, The company will also address
Customer questions in this stage. This can be a problematic part of the supply chain for
many companies. Supply chain planners have to ereate g responsive and flexible nerwork
for receiving defective and excess products back from their customers and supporting
customers who have problems with delivered products,

To ensure that the supply chain is operating as efficient as passible and generating the highest
level of customer sausfaction at the lowest cost, companies have adopted Supply Chan
Maragement processes and associated technology. Supply Chain Management has three levels
of activities that different parts of the company will focus on: strategic; tactical; and operanonal.

Srateg,

] - v S . y § - = 3
'.I’ i fevel, Hupany management will be looking to high level strategic decisions conceming
thie . g 4 . ; i i

™ whole HEzaton, such s the size and location of nunulacturing sites, partnerships with
LLF]

PPlen, produc i w e manufactured and sales markets.

"""-llrp:_h:

5 - 1 ! ! | | ‘
activities inglude building f.;‘-L]“l.l""Illp‘S with supplicrs amd costomers, and integrating
mﬁmmlmn ted i

ey (17) within the supply cliain.
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actical _ -
.'hu nt'1 lecisions focus on adopting mcdsiires that "-1-1I phm.,;ffur,_.r cost h%
Tavthca I':"'":t yractices, developing a purchasing 'itm:::ge:} Wit *-“Gun_ed o . %
:""'T“:m :::u:mic-. to develop cost effect transportation and dﬂ'ﬂﬂplng %‘“
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reduce the cost of storing inventory,

Studving competitors and making decisions regarding Production ang '-irlnrr:..

lnu]d,
the tactical category.

Operational | =

Decisions at this level are made each day in businesses thar aftect how hy ME':UI::,.
the supply chain, Operational decisions mvolve I'I'I-lk'iﬂjz schedula 'i'h-lngn g
purchasing ageccments with suppliers, taking orders fro, Customers ang Mg gt
warchouse.

The operarional category includes the daily anageinent of ghe supplv chym rdd
making of productiog schedules,

3.9.1 What is the relationship between ERP, CRM and SCM?
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autonuate he logistics aspects ol SCM are less dependent upon gathering
o the company, so they tend (o be mdependent of the BRI decision.
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3.9.2 Key Features of Supply Chain Management

supply chain softwares are robust, feature-nch technology soltwares that enhance operations

tromm end-to-eml.

Today's popular supply chain software can help companies achieve and maintain a competitive
edge by empowening them o streamline and enhance their most importane supply chain
aperations from start to Bosh, With supply chain software in place, organizations can maximize
cost-eificiency, merease productivity, and give their botom line a big boost,

Thes tunctionalivy is designed o fully automate and support supply chain processes from end-
w-cnd, and inclodes:

Inventory Management

With a supply chain package, companies can sigmificantly improve the way they track and
ﬂulu?.-.r their supplies of mw materials and components needed for production, Ainished goods
o satisfy open sales orders, and spare parts required for field service and support. This elinunates

excess and waste, frees up valuable real estate for other important purposes, and mininmzes
related storage cous,

Crder Miﬂiurnmm

‘*.!uppll.- chain software can dramatically aceelerate the execution of the entire onder-to-delivery

::::: f—::h:::Iﬂzlfh;“bfnpfm'lﬁ i by F““-I“'-"_-i"-"'-'l‘.r' FL‘Huqu and tm-;lf sales orders. Supply chan

e rapi) rr.-l diis '_Il_md"d"'ﬁ of supplicr deliveries to more effectively meet demand. and
e of pricing and product configurations,

Al activigyey and ks associa

ved with sourcing, purchasing, and payables can be fully augonmated
and streanmlipyed 1 Ho AT LY !

IO @ company's entire supphier network with a supply chain sotiware
businesses ean build stronger relationships with vindors, betier access and

Package, Ay 4 ol
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Forccasting and Planning

With supply chain software, OTEANIZAtIONS Can MOre accurs tely anticipate
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Return Management

Supply chain software can smplify and accelerate the Inspection and handling of 4
broken goods - on both the buy and sell side of the business - an
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werview of some of the wop retail jobs, mcluding what the Job entaiks, the
s AN OV

- al, wnd the median camings,
voapiany needed to et hared,
|,||.|.1|IIILJI'|“

::::::r: el purchasing agents buy the products sold in retail stores, They are responsible
for evaluating vendors, negotiating prices, ordering, and arranging delivery schedules, Oine
ol the perhs i getting to attemd trade shows to check out what's new. At birge retailers,
buyers work out of corporte headguarters, Smaller organizations may have an in-house
buyer,

Cashier

This isn't the best paying retail job, but it's one where there are no formal educational
requirciients for new lures, You can apply online at most major retailess, and on the joh
rraining is provided, Opportunities are available at department stores, Brocery stores, gas
stations, and other retail establishments. Positions are plentiful, with 2.8 million people
employed as cashiers in 2015, Many positions are part-rime, though some employers offer
benefit.

Customer Service Representative

There are many different customer service roles in retail, The job could be working at the
customer service desk handling retumns and payments, providing product information and
pricing to customicrs, or responding to inquiries about availability and delivery.
Demonstrator/Product Promoter

Demonstrators and product promoters share information on new products, and produces
which are being promoted. Depending on where vou waork. you could be giving away
food or beverage samples, suggesting makeup options to customers, shanng information
on preducts in the store, or otherwise Eething customers to notice the product you're
pitching,

Department Manager

A department manager is responsible for one section of a retail store. For example, grocery
stores have managers for produce, frozen food, mear and seafood, and dairy. This job

could be a promotion from # stock or associate job, or the emplover could recrui
candidates with expericnce in that departiment,

Distriet Manager

i]mm.'.r Managens handle 3 Rroup of stores, usually within a geographic temitory. They
Upervise operations and inage the stores within their region,
Ir (Zuunl:inalnr

Koot 1T {:m:nJmJlm‘!- provide
Y welude handware,
LTI £ P anil reso)
Huyygn Wesonpeps
Mgy sy
Mebitiogy, i.lr|:|

Operations and user support for retailen, Hesponsibalites
software, iobile, messagng, and server support, 1T Coordinators
ve 1ssuey, and upgrade and nuintain store SYStems.

Manager/ Training Manager

ees Managers are responsible for recruiting, lirng, training, and employvee
'-'lhllrlu on the retatler, this role coutld be efther 4 SLOCE OF COTPOrLe posttion
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Logisties Coordinator
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Online Merchandiser

This s a peril job b you skip being on the sales floor, Online
Merchandisers are Tespons igi lnn:handisiug of the produets on
wiehsite, The ability 10 e i determing g sErate
Product Promation,

all TeUireme s,
Optical/Fashion Stylist

Stylists help aptical clients choose fraimey,

manage fitting
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Order Processor
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B medicatiogg SO cpsty
for this ryle

Roetail Merrlundhcr

el Mun‘lumﬁlw_l st
products, Some e

manulicturer,

l'ﬂt'll.LdiH;].': featured and Wl:f:
ile others waork for the pre




| 7 pereent cxpected growth between 2014-2024, 1t jsn't 4 high
- i

[ when Yl I[HII\' il the AVErape hﬂ“r'}" rate, bt there may he an ‘:-'F*Pﬂl'ﬂlrliry =

That can add up when you're selling bigh ticket items like furniture

This is a gl
the LLS, 1 2015, am

paving jo
gam COTIASSION,

apphiances, oF automobiles.

store Manager
Manager is responsible for the day-to-day operations of the store including

The Store
customer service, productivity, promotions, and profitability. The role may

nventory,
mnclude hiring, scheduling, training, and managing cmployecs.

Team Leader/ Assistant Manager
Assistant Manager helps the Store Manager with day-to-day operations.

A retail
g on the size of the store, job responsibilitics may include oversight of a specific

Dependin
srea of the store or assisting with general management.
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CHAPTER 4: BFS| SECTOR

4.1 Banking Sector

Mg per she eservs lank of India (BBL, Inda's banxing sectoe i sullicic sy eapitalised and
well gulated, The Bpancial ad srononde comdidans ic ke couantrs are for supomer to anv
othat country i che wooeld, Cred | eeaks il |i-:]_|1i|'li'.rf.-" dsk stocies M prinest thoat Tmclian banks
are srenerally resilicn anc have withseood che plobal dosanurr. well

Lchea benkiny industoy bas fromithe withessed che eol oot of moovatye bendony; models dke
pavrres @t seall Toaoce basks, KIS pewe messures nay g0 a loog w3y i helping che
cesleuciuring of the donzestis backings iecdusry.

I fuggmas Z¥I7, Crobab taeing, sgency Moody's acncunced thal s outlock e ik tdizn

Lk ing <yileny was stable.

4.1.1 Market 5ize

The: Tadian hanking sysoem comism of 27 publs ssover Tanks, 26 ivale sesolor Bands, 40 foreign
banks, 56 repionad roal banks, 1,374 urbem coaperadive backe and 930913 miral coopenadve
baks, 11 acdidon e conpomiwo rrodi inttizocions. Puklis-sector banes conmol mose shwe W
por g ol the unking sestorm eaets, tharcbe lsaving a comparaaeely drcaller shace for e privace

poons, Banks are alo enouazapang beir cusooiees o nsnege Lhein O an s zs using mahile pliones.

TIL A esdimares rhas credit govweh m ledo®s baniing seeeoe wanld e 2 7-8 per cent in FY

LTl
4.1 Z Investments

Koy invcst none and developments tn India’s barcing indwstrs inehade:

¢ Lnrernatonal lracs Corp, (IFC), 8 mwomber of the YWorkc Back Grooup, has werestsd B
EAC crore JTO5F P00 ok ing Awaz Financien 1ed. which wdll peoozde 2ousingg s o
L dmecooos conrwmnzes i maral aod serzd-uckan arees of i,

& The Reserss Bank of ndia 'RBL hae proposed o allse beoks onioeesl inoreal cstake
invesimens ousts (KL L) and infrassruciure investment broscs (Inv L 2) wkich is expected
to beoefit Foah rew esid, g sl banking scur i diversitrieg arrester base and inesiooen.
ALy 1o 1 i'.'l.‘:|!r'.

e Thw {Toda Meassion 1an investmzae: Boeard (CPPIBY card Mo Caise e Thiaen, Chaclhe:
(T2 have .1|:|;||_1j_'|_'-:;1:| a 1.bper cerck w;.r;-_h.- i Keaak Mahirndea Hans fom Exeoacive vace-
chanran and Wanaging drecon Ko alundm Bank, tor 1 total conademtion of B
2201 o {LTﬁ:ﬁ AR ||i||i-:':-|'].
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Lalertou India Crclin Co Leid, 2 pon-henking, ke oanpaoy (NERCY, has wiod Ty
M crors (LSS 73 3"|1i||i-|'&-r’-_:l I|‘1-\-'|1|g'|'| masuia bonc:, oo ST v nd J.l:':l'.l.lﬂ:i.tl.ﬁ aind ocher

[wirevinys activacies,

The Togengange Bepuatory and Lrevreloponzos Aukiogoe of Iodia CELIDAY hag 2 lowed .

MIATELE 10 ANV Ap 1o LG per cent in acdidoaal e T AT L boeods, cbat are isswed Ly
bzt oo AT T chein Livy |« :-||_1ili-|],I iTL voeder T |:',:{P;|_|',|d Ee £1|_'~|.;'|| n}'.—:hgi_b]_: 1O%=5-00 50T
the ks

CCkabs Teha Bapes plans to appor oo the Gaae Ceotrad Beok nod soesenne Bk ol Trglis

for permiszsion to vaabiihb g local mbsidiacy i India, vl che wisden to create a ictal
branch neearooke 11 Indiz.

Fairlax Financal Lloidings. o Cangda-baess froancial sorvizcs oo, Las ceceived an
'.'|_.:l].l|l.|'.':-|-] Moy e 2B e acquire 4wty 31 per cenl stake in Kerala-besod Corhole
Syeian Bank for s 100 cooce U758 1500 million), which w1 be the Sme alesver of ar
Inhan bank by a von hanking Buencial snaky, zfter 1403 oavakod ownerhip nons.
InchiaFose bas cecsivec ¢z final licese from BBL to st i payame bask operaticns,
chus hecoming the hird enticy lo Tindia oo Bhartl Aoceel acd Favin: oooceeeive pavioet
lnaizke lizonse rern RRT

Mhemofinance firce Thjivan Brencisl Servces Lol bas ammoomesd starbing of Tanking
st vl b foross e leanches wnder he mame of Ujjivan Small Finsnee Bank Led, thus
hzcanyog vhe Javpest srneng fve szl banks which are schedaled tosat Qs opecations
or have alrzatdy st ed,

4.1.3 What 1s banking?

A bank 1z a Bnancial frstil, don whioch deals wcly deprsi o] sdvances sod adher rakined weesices.
I recedess toocey fimm r[ms_v wlies wegatl Lo sorve 1 the o ol depouite aad 1t lends Meney 10
hose wwhe need it Codord Lijctionany deliees 4 bonk as "an cemblislunen: fiw, ¢ astode of e
whicl: it pags ot ¢n cosomesr’s order.”

Clharwicrsties # Poatmres of 2 Lank
1.

Dicaling in Moner

Fank 33 3 financil pscitation whecl deals wath ativer peanle’ tiooey Le. money ziecn |y
el

[ndiwidnal ¢ Figan 7 Company
it bk oy e a persooy, Ginnne s oy, A benking cormpany means 2 cozapany which
ig in Lthe hsines c&fh-;nhr_g

Checepmnss af el

_I'-:| I'."i”:i'i. ACLOlE oISy J..I'I.'“II e 31:,:(}1!-1-\3 :i_'l_'_ t]'_l_{: T-i_'_lrn'l N F-:‘l_."'l"_q'ﬁ-.il_&; l.,\,-]|_'i_|_:|:1 are uﬁua“'}r ":J-':‘:j" -'I!!lr"
e el o oafter the sxpliey ol o fixm’ penssl. @t gives safely o the depasis of o
cestoatiera. T2ala e oy o cnetocicn of eads o i costomers.

cCavinge Modvances

Ahank lends cucmoney i the oo al wans Lo thoss whe requee i G dillerent FUTInaS.

1 Gy

o et o momm

— e me o R oaL.




F. Pastnaen and WechZraweal

A bank prosddes eacy paymene and withdeawal failiv oo i costomers in che oo of
vhep e andd drafts: icalzo beings bank monsy in citeulatian. Tlis money is moche form o
cheques, dafte, ec.

B, Agenoy and THriny Seryvicee

A oank provides warionz Faokieg GoiGnes o oib coscomes. They fncluds penera] utilize
wirwises arn ] pmeey seTvices.

=L

. Profic and Seiviee OF benlanion
A bk 10 3 proat recking institminc bavings service ovicated appracl, !
B, Ewar inereominas fiactions
Banicing: iz an cvaluliomary conespl. Thers is continuens sxtanden and diverrif crion g
redecs e funcdions, servicss and sodvities of a bank.
WoLlonnziting Tick,
41 bank acem az 2 cnnnearing link between booooweis and Tuders of money. Banks colle:

ey foen thoss who have surpiey sponey and give the same Lothoss whe ace tnonead

|'§||'|||._'||||-g-_._.
o0, B.J:i‘.l}:_i.llg Businex

A hanl's 13 activity shewils be oo Co bosioas of buoaking wiieh shood oot e
¥
i

gahaidiary Lo any ofier hosiness,
11. Nuae Ident.or
A Lark shonkl alvays 2dd che wont "bank" ta iz nome oo enanle peosle to knowr chat it ;

iz a Lank ard drac i 15 dealing oo mcney,
i i
a b
4.1.4 Types of Barks
4 . . | _
ek Thern ar warious types of banks which operace inocur oty Ly ceer the finansial
3 reprre el o shificrum catepones of peaple eogaged by apmouloee, basiness, profesion, ste.
rt - . . . . - - - - -
N L ehie Basie of funsricns, 1he lunking inscomtizng in odia ooy be disnded inoe chie Lallawing
- 1o
i [~
¥ LUyeswz wil Thankey
2 |
: H AN
X | :
" . Temvelogracait S-erialised
. el Fecial
! Baok | | Bauk s ‘ Barien |
L \
R T |.
¥ Conuwoavial Bawk« Cn-npemvtive Bonkn :
o LMahe Segoor Bogcs * Drirvary ol Societies : ;
: g » Private Hecwor [Hamkes = {lra Tal Co-oporalive Hamks
: a Fureiyr Doole * Elale {0 sperative Banks .
A. Central Bank o
_k.:{'."f A bank whiclis envruated widy dhe finctione of ioading snd vegulating e beokimp spstem of o

sy 2e kowrn a3 s Central banke Such a bandy dows not dezl v e genl pulc. [t ace
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mrsemial % 25 Cowerieents banker, naintaa Jeposit accourns ol all other barks and adwa e
risncy oo ofbr leanlss, whar nzeded, The ontal Fank {resides gnitkinre o atber lanks
wherever thiey face ayy problom. L thereiore koo ae the qznker's baak. The Boeree Tiank

of Inclia is the cznamal Bank of our conunteys,

The Ceniral zak maipizing recor] of Cievement revenee grel exsenditure Lader Taroug
Fpstels. T alsies audvizes the Ueavernomert on moneary and credi pelizies sod de ides on the Ewunest
moLes for mamb deposits andd ke o I acdelilion, fooedg cwchanpe s ave aso dsermined

iy Fae centiz] nank.

AnetheT wraporiant Tnctoe of che Cenlal lank 1= the i#anoe of vLaensT o, redubiing
cheir crrculation im e cowni T dis v maethods Mo other baok chan the Ceriral Lk can

T T | Ty
B. Cammercial Banks

" ammiercial Banks ars sakive ioscitucions hal accept deposim cad pram shert-tanm s and
wlvances = heir costormers, To addition e giving shoe-wean loacs. canimeroal benks alio weee
mecivmicter m and toigre-term loan 1o bizinzs enterprises. Moew—s -dags soms ofhe comumsrsial
banks are ast prowiding hooges T o a Toog B biasis b indivaduals

‘Types of Conmercaal Ranks

3 Public Sector Banks
Thas= are hanks wlhers grujo oy stabe s Toeld by thie Uevoniment. of India or Reeree
Llams oi India. Lxamples of publis seotor baaks s State Baer of Indis. Ceorproration
Bk, Trnk of Seoedn and Drewn Hank, e

« Drivace Sectors Banks
I coee of private secrer manks majonily ol share capital =F the bank s hed by privae
individuals. ‘Lhess banks are remsteced 4t comups nies wich Lapan-d Vabiley, Bor creacpls:
The Yasnrin wad Fadoovir Bank Led., lanl: of Wajaschan e, 1evelopine, Credi Barl.
Ta Lord Kishes Yank Dl Thare Ovenis Larle Lad.. €iabal Truel Bank, ¥waes Bane,
CLL. '

* Forcagn Banks
_Fese banks ars regit.cwd azd have their heacgoarten iz [orcign couniny bae apesles
Lacir brenche: i ear coupery. Sorme of e oreige basks eparacios i OuT Coumtsy Ars
Fontp, oz sl shaaghsl Banking Corpardor JTEHC, Cinbar'e, American Rypres
Bark, Soanard & Clatered Lane, Civindlay’s Bunk, coe. Lhe rerneher of Saceigh anks
aperaling in our conroy has ioevessed sines e linancie, seo o reforms of 19971

C. Development Banks

Busicess often zequires medivie aml leng-coo copreal Bar purchase of -nachicery Aol
equiprienc for wsing latesr techialagy. or fa rwpanson arel moderibetion. Such tirancial
atistanme 16 provided by Dievelopmeont Banks, They aw wdertake wli developmens przascess

102

el e I e L ke DL

ar1




like snbacribing, oo che sharves and debonouses sasd by coripaoss, e cusc of and e subses prinn
of the fsne by che public. Rrluanal Fadoo: Covpuedien of Tadia TFET) arnd Seate Cloancial
iZaorporedoms (SFCs are pearnplas o' des clopinenc barks in Bndia.

D. Co-operative Banks

Prapls winn wrm g fogcther n joinchy serve their conunsn imterss, ofien Do & co—opay i
gocisty under the Co-opersdws Socienes Ace. When o coenpeesiive snvizle sngapes szl in
Jankang busmness it s caled o Co oopeizeses Bark. The secieor has oo obtaca a licence om the
Beseree Bank ol Tralin budive slaating haoalring eeicess. Aoy co-ooenaiys bands ar 4 socisty w5 10
lireriem under the ovenll soperernon of the Peegisine, Co-apeative Socieies ol e Suilz. As
ragards Panking bosuress, the society muse follow Lo guidclioes o and fsued Iy the Reseres

Dk of lincza.

Types of {o-operntive Banky
" w Primary Credit Societies

These are: loemwed an the vilags o wewn bovel with bomeseer acd neo-bormower inembers
residing in e lecality. 'Uhe operatons of eacl suciely are msleieed i sl ares o e

tl-= enibes koomer exc cther sred ars able oo weale b rrect Eae ackivicics of all members o

i
Ve

RN S

prevent Faods,

* Centmal Co opemmiave Banks
These hanks operare ac the distoer evel bavimgr sorme of ok princse orelLowate lics
bolongine <o the same dotoct ox their cpesabers. These baces nooeids loans to their
wernbers e, prmary crodic wovieies) and fitnoton a3 2 lick betweon the prnary credit
spicdRLi a0 Sl e npanral ve bankes.

* S Co—aperative Ity

Uliese zee the apesx Mhgduest levely co—opecaave Danks 1o all Eh smancs ' tas ooty “They
mwibis: Toaels armd dwdpr in e poeper coannclisabinn anwveng warioos secbers. e muoeey

teaches e idividnal berresarem from the stare co-operatrve banks throuph che cerral
o -nparative banke and the prunary credit soaene..

E. Speclalized Banks

Thore are aome ks, waich catzr ta che recoirenacat: and provids vvesll suppom for settin
upr bmsraess in specific aveas of activity. LR Bank, SIDEBT amwd NAZARILY are oxanglos of
sach Zapks Towsy eogrwgs denelves o woane specilic s o oacliv oy and thes, are qallzd
specialige] bardis,
» Bxpon Diopost Banls of India [RXER Bank)

IE anpome wants b set up 4 husiness for exporting: prodoci: sbroa:] or woporisg presbone

frons ZoTeapn commtmes SoT e e inounT coedry, FRIM bank sane poovide che roguoioed

suppeet atud assisdame:, The bank grano foang ra exponmers and inzpomees and alwo proyide:

il ine sk Lhe inlemational madece, 1€ pives puidance abowe the oppuctumibs: for i
cxanTt 0T Bnpoat, the sdsks hvvodved e it wod 1he compeiition e be Geed, el

AT T R R a1 T




v Small Indostoes Developimcnt ank of Imlia (SIDRT)
Tl angesie wants o cetablish 1 speedl-scsle binsinzss unit or mduszre, Toan on casy erme can
b awrailable chroueh SITRT Tal finanees neoderisadon o small seale Zoduserial onit.
wic of pew rechmolesy and market actaiiess, The svn arad oons of SUAGL 1 1o oo,
fivarcs aned demalop smal-scele industmse,

o Mavional ank for Apncaltueal aod 1haral Development {MABABRT)
Bt iv o criztral or apes insditulior for inancicp apmowdtural 4l vl sccoors. 1f 2 persen i
ergaped w1 agooulhm or ather actviass lle hoslloo-n areaving, dshaar, sk NARART
vary pravinde ciedin, both shom—term and long tenm. tarough repgoral ol banks. e
provides Erancial aswtce s, eecily, o co-operadve eredin, in e licld of agricultere.
arall-scae ichmgss, cormge aed village icdastrs ondizrafs and albed scopeene

dcmvites 1 vl arcas.
4.1.5 Functians of Sank

Accurditgs v scotion 6 of L Laoking Feulnion Act, 1044, che pamary functions ol bank
aves aecepranee of deposity and lawlge uf fide. Fos conaries. sanks bave bosoowaed and lent
nency o usiness, wade, and people, charging imterssc cn lozis are paying imerest on deposts.
These toro fianetions v b car activitiza of banldmr, Bedches (ese oA fancboes. & sommerial
benk pemome 4 varisly of orher funedos wench o bz cacegonzed m o two broa:l cakzgories
narnely ) Agoncy or Bepresents dee howcdions (B Ceoera, Ty lupiees.

A, Agancy or Representative Functions

a allection and Payaoent of Warioes Tiems: Banlks carry sen e sanding sorocoses of -

cusmomers for mwking payments; nclndivgr sulesoipdons, insurance preoourzl, sl
slecoily apd rlephone balls. ote.

s Trpderiabe gosrarrmont pusvasss ke pavinone of pension, collecton of dhreet 2x {eg,
irwcrne B and jrlirect tas liks vxeise duce )

2 Telkor of 1R cference; Banhs Loy anc scl f2roee exchanee and ihos promoce mternational
mracde. This ficdion i wenncally discharged By Foovign Facleoge Lancs.

v Pirelaee aeil Sale ol Seruricies: ndsowdie sooladeal in stock, funcs, duaees, debentness,
G,

s Governrwnt’s Ageat: Act sx apenis bor any povernmuent o Jecal antherity ar any sther
rsan o pesons; also carty or agency husiness of any descripion inslucing doe dlene i
and forwarding of wads, piving of receipts amd diseharges, and otheraase aclng as an
amrommey an helnll of cnstomen. but excliling che bsiness of @ menapog Agenl oo
Secresary and reasarsy of 4 CcompaIy,

» Dyrrhase and hale of Porsipm Eachanga Qanks buy ame sel Ruoegn ol ge ad thus
proumots inesmedonal vade. This foncoo: i pomally disenarged by Porspn Bvcharge
Lanke.

& Trumee s Faecubar: Garle alie act s bestec: and cxocesor of the properny of tleir

custoineks oo thedir advice,

= e 2] Sl il
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* Tierentpiwce of Aonsy: Do also renzie mmeocy fraon ooy s ool coather b vongh hank,

dratls v sl o el spraphin sransfirs,

B. General Ifrility Functions

& Locleer favality; Banss provide lodker Seilies o their costomers. VPoople can keep *hair
gold o mover jowlery or sther impoetant docerucnls i dbese kodiers, Ther anmaal rent
1% very mormeal

@ Buwoess Incommuier mud Sretetics: Deing familiar ity the comooambe s omiaon o ek
oty the banks pive advics b -leir cngeomes oo foancial moteees o the basis of
Jusiness mformaton and statistical data collocned Liw Ll

" | lp 0 lransporancn of Goods: lig hasinessmen or indeslvialisg aliar coosdoningr goods
o theit el sensl the Ronlway Receipt ro che bank. The renailers gee thiz recciin frenre
che Sank oo pesemnenl e e walie oM e consigounese W i [Taving obeainsd che [Lailway |
Receipt from che hank chev ger delivery af the cocsimmzen, oome e Fadlwar Goods
e, Inthiz way bank: help 11 the menapontation ot geods fram 2he prodecfon o e
oo he srasumprian oo,

¢ Acting zsa Ieteres: [ desiven by the casiomer, the bank can be o referes e who cou'c ;
b ruferread b che thitd parttes for scoking inomatisn egan’ o e e aeial positen of

|.|'IH - tTr R
* lesuing ennes nl e Ranbers faoa weay 2 dssuras letesrs of crecic cevddfr che crodi
wrorthiness of the cuszomers. 1o gl coedit uze very popalar in 2oregen mada,

& Acwep as Underwreicer: Banks also wederiacue Ui sscumdes esaed by the goveorncne and
ronin e podlies Tor comndssion. Ulhe nooe of @ ok aooan aeleesrinee coe e

inreshc g o hawe Baitls fe e see uril s, ' ;

& dsscdng of TrascHer's Clegme and Conli Canls: Backe have been sendericg, proak semiee
b isuing travveller’s cheques, w#hich crahle 3 perse fo fraes] wathoet teas of theft or Lo
of moncy Muwe suins banic have started credit card systzm, undar wlidcl @ cosh cand
holder is allerarz2 o awail credi) oo the lsesd oatlem vachoue ahe adsicions] s o
wifort. Thuas & credee card Fobder ewend ne o ¥ oA f=eple caadn all vlie dare.

*  Dssuangz Caf Chegues: Ceromin Banks i gill climpees ol canes Cenomenedons e some

Inziar banks issoe a0 eisroes of ke denomumdon = e D, SO0, J00 e, Thess ace g
genesally izaced feee of ehargs Or g weey nomnemal fee s charped. I
[
& [lealing an Forsign Exchange: Mavrn bronctes of commeroal bans aeo oansace buasine s
ol derpm exchanpe, Cormmercial banks are U wain, anthodscd dealers of dorsign
el in Toedis.
® Morcbaoc Banking Sov'eey Corenerical backs alss eend=r merciasn: baakingg senviews: 1o
the customers. 'L ]'I-:“_E.' |‘.|-.'t]]_‘l in ::|.1.2':'|i|ir'|:$ levamis Frssrm mon-ta r\-j-,'m_r funracial instimatione,

4.1,6 Types of Barik Accounts

Witda 1l oobvanesimsnt i nacking technologs, rairy banks ate offenne tolor made productr, oo I
a.dit individual meeds, Whils ascoants ray dffor vom kank m hank e popose renain <he :
|
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e s, Many lemks Bave dilerson preslbos on e baeis of custormer's A, oo ard E,il'-'d-CT-

Heee are 5 f=w different bind o band acc oot

A. Savings Account

Tiasic Savings Bank Treposi Accoonts (BSBLA)
@ This oo sl Fe crnzidseed a5 nooa: lsaking sovice.

& Fir ol i3 &00anng, Mainteninoe of wanima balane iy o seqaicec,

a ATR cad A1 % oo Diebil cand. Tapey casd will o gisron for che secoamt heldess,
Ll # Theore are gomi e Be 1ws 30k an b nwinkser o dopos.ts rhat car be woagls a2 mioaith
,k - bt accoynt Fedders wil be allemeed mose of 3 withedeassale inoa oo wh, wlhich irchedes
"r : ATw weilhd-aserals alse,
o The albesc tacilines will ke mven wathowe any cloge. Thers =3l be no charge evied for
on-cep crabionn s activation of - opaera e s sevicg back cl-:]:*.'!rEit acsount
# Dor this 3scomat, ssevdvali Gotive will ke provided vo o Zis S0007-.

Basic Saving hank Deposit Accounly Small soleme TSREYS)

LT S S ——— .
RS ™ -

L w | gwse are accourds el melawsd BT wach a0 mind vom docwment sequirsnas ol el
atzestes] adlices proo. 8 plaograph.

TR e b T T L TRTT e o Bk e e T T N R R T P T I E  l E ] y

;-=
!:" : o [etal exedil should 2ot ewcced Tlakh mpees ino 4 wear.

g o Migirour balance should ot ecosed Be 30,0002 a0 ao L e

i o Cazhowichdraweals & cransfen comse nesl sxceed Bos 100 Q00— G el

I’ *  liemitance foom forsmm sccoura carm ol e ceeddeed oihis El.l.'l:'ll':lL[.l'I" wrchowt coniedny j

noroa. 19 Y45 fornaiaes,

& Thiz acccunk saml be apened only 2t Cere Daadong Solcdon Sekes] boeoele alsiks o
ar such briches, wacre it 15 oosubls to twonally mectdwor e Tulillmcac of che
e itions.

Repular Sayings Bank Account

= Ay resdder mmdividual- stoglic acoonnls, e ol o jccoricoak wmo ot aocomms,
S inoone gl e, ane elisible foe das accoart.

» Wliwlese cacdil cpfion availabde wo the depasieoe,

» T e chogoe honbes will Te Beoed pee yese

*  Docernat bankdng fackey will be proeidal wadnos seee o Tengee.

g __ n . 7 alace STOULTY, INCET, Bill e vrroca . Slabale eeclengae e, ane prosvided #hnaoph molale
Lo phraoes

& Snulunte can oeee AR acooone wrich gzemo halanes be peovidimg the oecpmreal docornents
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C. Current Account

Ay regidant indidual- dngle dccounts fen or 1aere wdradoas oot aconne.
Associadions, Lidted coiepesics, teligion: lmsdtnnens, Fdusanonal  Insdiutons,
Chantable Trestitulians, ©ios oo, arz slipible Lor s s,

Poamencts can b done ombmarsd pourabes o Linees.

Sumedz can b remitted foovn sz parl of e connlry o the cormmesponelimg ascaner.
Chrordraft taucbioy wall be s vailalsle

Iteraet bonkicpr Goiliiy i o ilabile.

D. Recurring Depasit Account {Cumulative Deposit Schete)

Ay resdent padividnal- wnpgle sweolns, R of Daore mulviioal o ook arcoones,
Asvecndons, cluls, InsHrations: Agendies cpecibeally perpined b che RG-S erc, aoe
eliedlte we rpeer Lads accemet Do sioggle - o1l aloes. ' _

Toriedics doatlhy installmeys caz be "oF a0y amount stabns from as lew a5 B30
atrarards.

Acconct cun be openmd Doy werind ranping oo § moaks Lo 120 mencks, iz mualbole
et 1 anseody,

The apnount secoted tor sk et gt e siam e ol ke 20 homs will e payabls every magnn.
T A owmber of westalloiaents ooge fixl—e:], e e aleered.

.H.:‘ni‘n noveed vate of 1w scesl. 1 L] sawde d Wy q.':|_1.1'_‘1.1'ti.‘!'.

Lhe armonnl aller ratority il b paid es costommess onee woidn allee e desosle of the
Tast imvat 31lraeml.

Lass ook will Te given to i deposing

© 1% will he applicasls o the froeest, s e e lancst slanges i die Iecome Tas e

on cwnuliave depoeits alsa,

E. Fixed Depasit Account

Short Theposie Reccipo

Fanhs accopbs Jeposits from: cushoznes varying lisdn 5 s o n manimum G B vean
The 11:|'i_nd of 7 davs & abaave bt ren msceedin g 179 l.'].'l.‘j.'ﬁ dtl‘.lliil:i'.thi o Llagafaes] wn "Slon
Lrepoars’.

‘L hes coimc ooy sitoeiant tar can be depocred onder s selizons 3 Rl § lakh fora pesod
al'7 1 s,

Taxed Tiepesit Receipl

Ary aesiclent ndiTidual- sinple accounes, vwo or o individeals o jout accoumt.
Azgociationy, Minee, wcieies, ddule e, are o8 gible for chis accoant

1Tve nrrdmaren TR, 121 ooty & Thlean heanches fs s 1000007 & 1 rural & seoniou ban
& for Sereor cilasng i 1L S0005-

.E-:-!'-"'.':'.;"--". .
-
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Lor the sclasdy bept uncer doe govemoyent spensorsd schemes, Margin mancy, carcesr
ey & ool alchsdéordsred depodls, dpicimu-n amoune ciczna wall oot oe
appelicalle.

| raprsiton may ask Lo resayroeal ol L i depesits before ity Bepazs el alanonrt
before mammity @ a_wwibbe.

Iozemest cale diflaes from barcls <0 hank depeadimr upon the ey mf the depoac 3 as
wacr ohe bank changes the cate

Mditicnal interest oF 09000 9y afkred {ir sepion vizizens on neposis placed Jor o vear &

alyene,

F. Demat Accaunt

A erdvvrlual, on-Tlusizion. Todiar, Fowsige ostimbierzal Joveswor. Foretym Naaooal,
Corporate, Trusee, < Vearing Fowses, Dloowid Ingbictior, Clmoing bember, Mzt
mands, anks and Ctasr Deposdtorny Acoonm

o7 openivg thi: account, an imlividtual Bae w G e Formy, submic o phete o e applicant
aloar with o plelsosrs af Yooze LY Passpocts Aadhar cerdy Doving Liceose $0 Deoat

oot nuenlee w1l he provided o the spplos sinmedliancse alicr the complaton of

processing of che applhication. _

Faoilities '__'uru;_'uv:ir_:lf.;] vizder thas acocws o ares Odpann g B cezdrdaieing SF [ demat acooaasts,
Dlemmaterialivaion, Poopalcvialivation, 1archases, siless, Pledzng & UToplaliome e
)

G. HEl Account

10E

. e N R R P
et RIS

v ML) MNen-Foesident Ordinacy Foapees) Soecourl

o ML INon-Foesident Exrereal B pocs) Accoiint

A OB | Forspm Cumency Mon ssidong Arcounc

Hpocitics ML IMNPRE Fi M

i . I LA b [ E R W [ ] - Dollls & 1ML o s
PR A Tebaecoal Tesicle {Incivicoak ¢ zidites of - | (Ledradoals & entnes of
; l'_l'_-l.".‘-'l.'!ZI'l any Imbvcual resacleon Tiarydadesh # Pakasiao Bar st 4 Feskisean
Cpening culside Tncka : _ e e
TECUITE PO Aprriovdl G repniee e s poiceea ol
TLRT IENEL)
Ttz renrazs ol Lers ol In Eae nacmes of taeo o [ooche nomaes of caeo or

ot i e 1ssidane mie won-redcdet Irwse T sl el
oLl . L. . . . . . -
. ¢ indeciciaie. Yiawch o lovcal | individuals. Wik 3 Lecal aedisdaals, W o lecal

I'": (LT . - T - -
byt Shose melamve on "Eazoer | olose reldivg oo fotmer slose melative an former

OT suryis o b O v basis' Lol sLEoLr aasis”
hAancs in . . U8 deller, poogd
e Iocian Foomess Toclisn Bonaes : '

vrhich . L |El.:*.|.'l;1:|g, Wi, Foag,

2 k=L Jadws



Hiacrar Loy
denrinarcd

B Hevea i

Mool
T vy

Iatzrese oo

Savrogm, s_urment, Daxed,
TAceurriogrs Jepasi,
[amke ac adloveed g
abornad ac 1aterese rabes

forr Dwposit

Bavings, Currene, Fiwed,
Feounmng Jepodt
Banks aa alliwermd

dAckcrrming inle s e
Sor Lot

Aaustralian dallar &
Coariclie dollar

Al Blp

Tz Drepuasu only

EF!-'-lr-h are al vweer] Lo
celealeririne ieLlrirsl, rgles
i (R RENTE

Fimeal
drpowits —
pod-od

Ineoane 1asx
I parriaba iy
Lran:

Lo

1I'Tw accoun:
b sleler

I‘.}'T'rr- Lha-rl
[partics

Az applicable to cesidont
AUt

LS on lncerost roccived
or. RO depoms to be
clelicksc ab 30

Man - year
Mux o 0 woam

Mot lasahls

P des Glan 1 oveae wod
ne g thar 5 edars

Moo azalale

o Poepainanle

l; Permatced
21 Permitced

Linams; m
Ahiaeel

Itz
i 27 chivd
| part.es

TiTar aveenrt 1) Moo FPermatiee]

21 Mo Paeadied

Reputoable

Wirthooe v financial
ceilives o e loar
arwnmnl sulg=e 1
slwrdard rengin
rcguircwients

| vkt any Doandal
“eeiling o b Lo
Yamcnnk subjack
standard rnargin

T iTEnIenty

Rep.ermI:-]:r_-'- |

Watloat any financial
cedliter oo the losn
aruurl sy byece e
el |r:',|rg'i:||,

s TR gt R D

1) T gy tinanoil
criling m the loan
arwALee salyjoee o
stanndurd margin

¥ LTI RS

21 Moot Penmottel

" Tumsipm
LUITENG Y
leare Trudia
Tl
Mocome
hilder
2T chdrd

partics

11 Mo P el
21 Mo Fermiaed

benking'.

13 Tt Peaaoal.ed
T3 T Peanil: rid

1 Perooitresd
2 el Permracied

4,1.7 E-banking (Electronic Banking)

Viith advans=menc in onfaemarion and commionricaine Ir'.l:.]lrlll1il'5"_l.-__ Sk serelies axe also
tarde awsiladiles e coenputer, Mo, et of che branche: goun see compueses Baiog el
to record bankiag remgacticns, hlbmeation aboue the baance 1in vour Sepoat accoun: can be
knowin throuph conzpaczes. Lo st baoke o s idays humae or manel teller cooanter is lreing
relacial b the Aotomoted Tellsr Machin: (AT8). Baoking setivite varried oo (e b
compiierd faedl sther #lecronic nsime of commeancation i@ call=d ‘eectronic bk or o




Avionialcd Teollee Maching

Danks Lave now memalled ebeir own Auworaces, Teller Machine (ATEL chronchout che
countey at convenient lecadons. By wsinge this, custioniers can deposit or sdathdrmaoe money
tecom chcir 200 200y ne Ay ime.

Iaebic card

Banks are pove peovihne Debit Cards to thear o stom en Favings sasnmne or anrene Jconnt
n: W Lok, Tl cosuorezs canowss s card Lor poechasing goods amd seevices anditfe-wnt
praces dn Lew o conn, Tow amoond paid cheoogly debi card i3 zocoonacaly dezited
(deducted) toom cke customsn’ wooouns

iCredil card

Clredic cands are isqned by che bank to sermang who may of may ot have an aceount in
the bark. Jusc like dolvit cards, crecie cards are ceed o ouake pavmoent. for purchose, so
tha: the wadividnal deoes oot 2zve oo carry cash Banbs o'low e credit pemes] teche
crech, cardbalde ro snals pagmmens gl secditamcoant, Incsrssk s charged we cardbolde e
oL allz we pay back die credic extended oo lean within a stipelaced pemod. Cles ozesest
rate is perrerall gioace hiph.

HMel Bankingr

Weinh zhe cvoonsive wae of coaampuier anc Intemaee sanks have nooe stawed transactiomns
over noeret. Lhe oesmmmer Davings an cooon: i chee banks can Josz inae thes banak’s wesbedle
amd aecess Ais bank aeeoen- Hs ean mzke pryrremts for balls, gove e icme laeonnney
Lansloas, fiked dopesils aod colleczion of Tl e,

Fhone Hanking

I cae of phons barleos, 4 custorier of e back Lavine an aceoannloasn e oloeocacio
o his aovounl, mebe bacldnge demeae oo ke, s deposits, soarey nansfrs, dernaond
drate, callection and poyimene af kills, oo, bee sicg celophone.

As meore and mores prooe e oow usingr oubile phoneg, ahore bankinge o pesable
throsghs g nile phooaes [eopaalnls phong o Zushamer man roecive and send mesagos 40 N)
Mo zoed b chz back i zddicio o By all dhe Jncticng possilds chrooagl: phone harclong.

“4.1.8 Government Initiatives

TTier Prodben Bdroe Tan Py ¥agaoa (PRATEY), che oo, anmber of acconnes opened
sifce January MeL3 inoroossc |33 oo cont to 2932 nehon 19 of Aupmnst 16, 20177
Minister of linance, Govommcnt of Ledin. womoduced "Lhe Bankimr Repmliton
{Avnerdroet Bil2017, which will eeplece the Bapking Megalcion [Amendimgnt)
Sl inee, T, b alloew e Foeserwe Daee o Tndia SU) e peide lanks far resnlving,
tha prrabloms of smraseed assot

Tiivaree Dlraierer hee proposed vamiows toessares g icken Telias oaesion oo cashies
eucpany, melnhys o ben o ocesh wdamssoonens ver The JHO00 (TTSF 500000, X
ngitiees bon croatissn ol a wasliess olsiasl e, pronwating greater usage of ee-cash
modes of pemnents, and makung Aadhaer-baied pavmenn oo wadespread.

Lhe Covermmoent of [ndia has ancovnoced deponensatoon of fogchy Jeoonongbon Baok
ke of R 1000 amd Ros A0 wiek offie Tnarn Mo iher S5, 2008, in order w clileinawe




bdack: miones sl Ui srowimg mienace of Bk Tndisn curreney moesd, Querrby coeadig, |
UpDCTNmtics for Imp tecren o econanic goowl

* T:x BRI hae cur iz k"" YOI Tk '|'_'|'-.-' 23 hirkia '.li.‘lll'lh la 41,735 L ke i o i1y order o Lo 15t
et 1 s acconding: to K15, che "olkbdonn rrcaoennom has 1-odetse beeanse of 1 garmal

IO Ewr.

The govermmenc and the regotaiore Lave nndeomaken sevaml snswares o smengthen the 1rdizn J
|'lﬂ|"lLi||§ et

® (evernogny of ledha bee decidoc w send Section 35 A of the Haokins Peeselanos At
zhac wsill glow e Fasierve Bank of lndia (1080 1o divecs baads Bor e recavery ut -
Jerfoomin g assen: (M PA

* ‘Lhe lersmie Liark o 1ndi. (RE hus ]_'Ir-.'r::l.-:'rlhr“|-,- rskrngles] Bandes tov unerease Their leuely
afprovision o rhe Ioaes resvizied o che relacoms soomor 23 3 prodent measars, which =il
el i share up prosdsans for Fuloee cecogmiton afany mon perSorme e awecs ARG, T
at chz g, or, :

* o IVHD has allowed Sanks i onciz to rzise lozcds Lhrewyh dswance alvopsees e pocoinated
bPonds averses, aba called masala oowds, within e currect Bndt of s 2,44 523 crore
(LT3F 36,8 billices) sew for ez ovestment in corperate oo,

* Tl Mimneter o Labaus ao] Freplogmient has successflby oponsd arouad 3 840,863 hank
oz ¢ on December 20, 200E, for workers cspocially in the Loormonised sector, a4
DATE O 0 CHUIpHlLm b promor: and cosea: sashileas wasber of amgmes 0wk,

* Lhe Mazional Bank i Agriouliurs anc ] Trevsloproent (NATEATLEE) plass o provide
arvand ZUHAEEY prinladTsals SFoS) naachines in 1000 willares aad distrilee: 18 Py
vandy 1 weer A omillion giorer: scross Llodia, woznabic Booes w uodertake cash.os
TTEMALETI S,

*  1he Uesrrecopeme, of India's incigenons digal paymsns epplication, BHIAL (Bluaat
nrerfice o r"«"ﬁl"-lﬂ?_]. Iz recoarded 15 million ol caads sres i lawech an IR~ igler
3G, 2044, according ro (sl Fescutive Officer, BITT Adyons

o Tl Micasery of Peneocr his kewered the dereshold for making slecroone PapIEng: L
seaapl g, o rgelors o fastutiong oo P 10,0040 (U5S% 150 b Tas 5000 (05 75), in

arder e actain the ol of comaolate digitisation ol rovemment pasmic .. :
4.2 Financial Services

India bas a diversiticd Boamdal secior vadegoing rapid expansion, el i teros of o g

grivwlly o exiscng, fitu cial servives e and new cidies enezng the marke, The sector

conpse cournenzal banks, insurance compamics. nen Bapkiegr finacoal coiypnnion. -

:-'.:'.:' opsraver. prusien Fands, morual funss and othee smalles foar il cnbdss, The barking

:“'1 reguator has allewed few eniites such zs pasniens Laoks ce be created reeemly theesy 12ding
{IIE-; Ba ol iyple of enfecics i g Ui sector. Hownever, the financial sxceer ie Tdia i :
:».ﬂ‘- Frecoominanly o aynkinp sectar wita comamerc:al bank accounrring lor move chan € per en. [
‘i'" of the tomal assezs held by she Eracocial vsleie -i'
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The Tuiwan Fawees Lxchange (TAIRRAD bas anched ihie TATERR Ralis 30, 3 -ne:"-.r
Tarwan shillay e sl Dilses contrace thae wdll tace chz ~arional Siock Bahaoge's

PSR M 50 inclix, (hersby prowiding intemational investoss with more efficiznt accoss
zo the Ladn capatal moackeoe.

Warbmrz Fowens LLC. the Uk-based privace cquoity tiqmn, plang i iveecst arourd TI5E 75
i noseeies Copouns of firding te buy a sipnificanc seeke Do Capica Floan, ae ondine
craeL plankeen.

Amser manaacnenT oottty Wisicg Strails Capizt plons oo aoge TISE 10D milicn b
casrzahss 1= real estate-rocused nor-lanking ficanca. conpany (SMABC) ] Paisdngys
Siraily Mnance Coo Pt Ltd, which i expected teostart leoding, Do 2007 woovogalar
seaicde il wosd el L eie, wead wlay o Tepzisaas, beosproaliny arod healthears secoors.
LIS-hased priccale cqnive (7F] lieen Audvenl Taisrragiocal Las acouered o vanoooy stakee of
d0 per ceurin AMK Ciroup, o leading Irecaoment and saca W) psmdseent compoay. in o
deal wortss U8F 130 mullion. '

Aveadus Capalel plors we otart i structurzd inaree basoes: wvith 2 dedicated fusd of 2:mc
ls 300 coore CLSE 78 millioak, which sl be prianly messC ooy demestic insesors.
am. wild wim Tor ivestmeats i geeemich ccdupanies, il armeioed conrmanies  aped
nppeTaTities to prosace socoered d=bt o privace financing.

Haring Prvale Fogpnry dsia (REFAT 5 revane o new Indis-dedicated credit func. of 16s 300
crore (L% 73 milion witn an opion of i exrs money collectsd than wedally
planted up to Bs 230 crore US55 37.5 willion), BPEA alsu olens L ase o 175§ 500
renillion e MTweee credss [uzed.

Fie Pavclaedi, a e ity solnion provider. plans oo laneel e pasmacnt bane npesidsn
wirht oo prowide asic backing services Gmengh 400 brancss acroes M) cities lacated in
IlaharashTa, Madbva Prad=sh, Utear I'readeza and Hiace

Pavizmy Technolopmes [odie Pee Ltd, a casia and cashlass ransoctiong Boiliz e, plaos s
Taike afrrosimacaly LTSk 25 frnlhon nn apowtb syncioe capitel for comanion ooz,
T'rue MNomh, a privac: equing frn, plang o doge e a mojedty staies a1 lome Tirse Fioance
Co, India B Lcd 001017, a privane howsivg Diewm e connparny, [oe TISF 100 uulion.
whicly weill b cujlizend [or peypraphics sxpansion and cnecemer acguisiion T afurlable
houwrirg sczinent.

Inztitate for Fioancial Manazemcal and Boesearch (IEMED 'pvestnoee Masagers 195 Led
has lamachsd two credit Zocds waened TERAIL Fhinese lone Tared Credie Fond and [5BATY
Flinpaer Mudhuin Temmn Opportumdes aed, wvhich Saacses an v ing in the Joanedal
inclusion spacs by aitnizez to roige Fug 80 croee (USE 127 .30 million? threagl chese Cineds.

4.2 3 Gavernmernt Initiatives

* I K Eooden Bugppet 201008, che Coaronuonene ol Incaa has aironnieel g Lo by oefiaimne:

[Fee: ala ik rocaon al Fracipn e lugeon, Promoton Board in 200718, Intreduee bl i
vurainy illivit deposic schomcs, Ratablish o Cea-muter Froempeacy Boesponse 'eam For
Ouwmedal sector (CER U-fm) end sctoaside [Ls 20,000 crore (LI5F 1.5 billion) cowrards
recapizdizaniom 20 baoks.

114

I T B T e T T T o Tl B T I BT I N

e T= . ok Yy e e

- g =

T




il SO o The websoriber kase nncen ihe Al Perdon Yejana (AFY) solisns reached =02 million. |
0% 1he tol wabsenbers, 975 par cear ars cuntabutnr oo the scheme svere fonth, 0F
per cent 2very udalir e 1Y per cons evary 2k manihg,

* Ulnon Maodascer of Finases, Govermment of Lladia bas kovahze e Cpzraticen € Fean
saney Pomal, dnoan aleeiapl Lo cicaa # Laa somplant socetr as well ae oo omgparent tax i
adimviniziraLicsr

*  The Gowernmenl o ints s lhely wseZlow 1K) per cor lorsipr direer mvesanent (FI31
it cashy and ATM namagemcnl coenpanies, swee they e nak regnimd 1 comply math
the Privale Ssountes Apenoies legulrions Acl (PSAR AN

& Securitics Rxcdeign: Board of lncia (5ELL) bas permiticd e secomey voce luaeng s Los Lo :
options contrace in che carueodiy nudoet. whicl wonkl provide 4 cew cost effective
Dezbures ol b the farmers ane allers inarket paciicipanc:.

v SEI cxpeos o medacs die cunimun i esiroen, bre acceeilited Bavescors 1o alieracsrs
ravearmnenk fud fATR) -0 R 35 hk_h FLISS S5 H OGE o P 1 coore (LSS 35 ot iy
vurrently, to oast imvesuTceys,

b H . .. . -
s » LEEBL plan: to tphoer che norcs gpovemning vanous maske: parmicipanls noordor <o
EEFY | S swreagthey squldny, improvwe cramascren:y aml eddgaie Bousdiey eisks frong alzari o
- tradiog,

& SN has relased oo s e pegscered foredpn porcfolio icvesors (FRPIS e India, afl st
e i opsrae throagl the Tnernaiconal Financad sSerdices Centeg (IFSC wrchant
anifargnde any additional decumcentaciar o poor apprasval procass,

* The Kegeves Bank ofIndis (RHL) has excended the aoues of its Unificd Povimen, Tryur s
AP pladtorn oy digiral wadets Gke Payom and Malsikwib, as 3 move toveands Hidias :
il L sans i)

) o Tog LBT has wetrodhced Tr.1r'.ir15 icn e resl g Le L*pl,:i,.l_ms'l:lﬂ{'}_:l, cFiaciive [T Taauary A1,

i 2077, whic’ s will prowids snocher aveonue re ouclke: partcipants to bedae arnd speculaze

oux utbarest race risk.

———— T

¢ :

. s SEBIL ploe to allessy inveaors o roake mutoal fonds cransanmions wocth up to Ra S0,0040
“

I*:,' LI5S 750 a moood: theoueh cogival walle.s, as par: of 15 cffarks e digiei the Bsiobaton
i

-
L
1

r 'r_'.:'

e isees for a1 foaneaz] peocdiacte. 16 alon plae o i alow Jine fiate cnedic oo custormer s -
.'-;-'.'-.'. senk wccounts o |'i4'|||ir] s funds I::.:Lj]Dt_:nn t alitac, retacl oustomacrs oo ownell az .
I, bowiz intlonars.
- * Unon Mimster of Law & [ustze and Information LVecliehogy, ey Liumhed a free i
I3acrdatstaa IVITT channcl cal'vd 2igiStala, which wzll help peasls andasand (e ase
of wraficd pavoens inecfes TPT)L US30, adhaor enahle] pavmend: systent, alorfkoic
weallxts, debit and coedit oppds, ereby Fromatng waroas Fodss o dipatad pavincnts,

# The Govenenere of India hag 1eliie] nomms for soyall merchans ik tummeses of op oo
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The imsuranae indusiy of In;:l.u crsists of 57 nRUramce ComRings of whachn 24 ae iz 102
iqegatcs business and 3% ame hoo- Ddie imsurcrs. Amang he life nearess, Lot Imyumand:
Furpc-r._-mun (LTC:) 16 he sl panlic sechot SOITRHTY. Apart fronn thal, Aoz the nrn-lies
srsrers chere e sac public eooor msnren T adcliiann to These, (oeTe sals malinral TE-31s0TTr,
ok, (e ral Tusaranes Coepomadon of ledia (G516 ). Cother sakeholder. in brulian
fmm :mLe “arke, inclade LR {individual und corporate?, hm]-:e:u sTVe OIS awnd chiok pauty

uimu_u.l:arnrs w1 Ficing health ||'-1|r4m o chaima

' ':j'm: of J;.:- nnn—hr"r* insirince -;::-mpa-ufw e '!lTr'.-d.tr‘ sm'tnr :nuur“rs. 411_ r.,|_-;13 n:*cr] o amd e vice
]_1ﬁ]|“ll:'5 ~iclusrvcly m lacallly, 1‘|"'rs.-:_:-nnl accidect amd ._.1-.--'| |111=.|:|:<m-rn: :-.tw'n:r.l::u Tiaey are Hudr
Hewl Iy amdl Athaed Irsurarice Cumpam Tud Apallz Muanich T—Tm'llﬂz Tiackarie Connany Lo

M Euw Heal)r fnsuras [= Lump:mu Tied. Belipace Healt I: wur:anw Crapnpacyy T amd Cigna

T Ui Health Tiscrarn = §omipruiy Lid. L"yabe amis Leden S SPeti raisay Pisupers helonging o

palis secior, namely, Expore e {inarenice Conportion ui’ Tm'].u Fu I'_.r-::djt wsprance and .

A nituTe Trsnb e E.ump:uﬂ.- Lo foes mp Ins AT

s

lhuugn L‘  comEancs to dnm.mqrr Pl Tpaurap s secbar in oo, the iotradnefion el il e
oo vate fngurets will séew difriul pepansion i grevvetr of beti Iife amil - ke acctars an 20TY

The tdmands fr new i pol ics wild pocket friendhy Fl"'t'Trhl.ln:l_ ave skor bigh, Sinec dhe

S omeshic ey caEnot grow drasdoadly, cher insurante schor | T Il]d.l":l: i v ontredled foo

STt g groesthr. - Do T

Wit Ve inrease i indome i evhIe. il griawsk of frorchasing FUw & e wetkas Bonschold 00

cariige, 16 iRtzancs sectar i I dapratild inlresdnee snergng tronds like prasact L rrrabon,
_ :11|.1[|:1—.;:I13|;.r|h1.1|;11 i, Beter elaimne aandgement and reprulatiry 1rr:nds jiv-the Indian market.

Th» q'ﬁ'..';vl':r'r:Jl‘Ei'r; alacr smrives bant et prvide ingiranee W inclividuals .1"|| 5 Basliiw poveioyr ne By
intradueing aclimnes like the - R Lo R

o Trodpn Mitid Surkiba B ¥ [|J[~.r1'~'~m‘1 : Lo

o Tashumivh Swastlira Tima ¥ ora (RS apd

- l’m-jlu I "-f'la:n:rl I-:n:-wn _|vc:-t¢ Hnm “u’u_|1m .'T"Mj]'B\’j

lL‘.lEI.'I_':-l.‘l.l. caomn, u:n" l:h,_ 5 qrh»:-:r.rw-t wv:mlrl h“lp ehe 1-:--.-« &r "1.1-_] 1nwm'—middlt_~. ICOTe Atz iRe O3

H _._th: e '_I-J-lh =g il h lcmm |resmin in Jodia

-

Woith sevetal 10§ il cange i e imenrance wador m Lodia, the fsaoe Ionks preUir seso.us

and progusing R the B insuranac m Justey. Fhis wonld fathe lead ror 2 changs i the ey

inzurery talee care of the frnsines and vogage proactively il its EEralns IUVETI.

116
W ':-:_-'ql";""-'lf:!."--;';ﬂ -5'-: "'-'?'.'-"’-:5""-1"'.-# 1_;:.'[‘,:.-_:!-. .nﬁ'l-. l'-.‘.-l At “H"-' : 'I'“""' I -u;r-'-. LT '..I'l. 1-_ ]
L-I j " :" -ﬁ‘:l % "F""" hn.’h’ﬂ h.-;I'r"|I|.|I'r",l.'-l'rli.‘l‘l;'l IIST.:--:' J-" ER .-""J: .I:‘ ;'u'l‘!.l:_.l“ #:'-

AL
W H ..--.-"r'l.l-ﬁr
B R T AP A




— e

=i T
L.

—

ey

Semae demographic factoms hke the gronaming insuranee asaccncss o o eorcan:, roierreol
[lanmiesg umonrgr magdadl= ol azud voomwz mmaonsbie ceoeend we B subazantizlbr increase the proviehs
af the Inurapes secwee o Inds,

4.3.1 Market jize

Laorernansens pokey b iosupng the monsured has gradually pushed msurznc: pencmoasion in
e conntiv and prolikocationm o aseoance seiwres s ce e g o calapale this ke rado heyond
1 pex o undrk by the endd of chis wear, reweats che ASSOTH AR,

‘Lhe pumber of liver covared under Healch Dnanrance pouicics dozing 200319 was 36 crore
witch 15 approxemately 32 per cent of India's tocal popudation. The ol Bt cecas inencages
every anlerpienn yeaT ws GEED crure pewple had the policy i che provions fiac.

Dnop Jups 231% te May 2007 pedad, che ditz nsononez indosery recorded o ness prend otn
e 671 1AT wnlnene (TI54 2902 billion. The lite wmsarancs incostey reponted @ e cen
increase in oeeral! sl jrerr i ecpvalery, 100 Aprl-Novanber 2016, In che P:ri.;;.r_:l_ overl
wnual premmiwn equirslent (AFR) A measies fo foeiialise poalice premderm oo the sguivaleae
af realar annual premesm - wncinding incividoal spd greup basiness the arivacs plagces wis up
T ree e bip Fos 3,253,563 crome (58 1576 bilhon) anc. Life Insarenze Comparaion np 3 jper
cencmer bz 7 R 436 reoec (TIR5 3748,

4. 1.2 Investmeiits

The follrmricg ao o ol the moajuer investmens amd d::‘l"t].r_"'p'.':l'.l.:‘ﬂ'.lj m zhe hxdan inscroce
ECCLOT _

& [ lecha Assucance filed the prospecoos foe inirial pullis olledne TEO) in whiich i will
siats w0kl saks of 1459 per cent to raise around A OO0 crore {307 BT ond sl
Plans e use e capiiad edsed for supeoniep stocals of e busices snd maincuning
anbrency lowrcls '

Mevw Yotk Lite [|Tu.1i*:i.|1-r;:-;El.r;mpnn'_i.r, the Jasmesl BIE isurancs comnpany in the US, o
meessted [NE. 121 crore ':l._.ll‘_-l- 14,15 muillica) an Moz Veolases aned [odost ws Lisl for g
SRR ser e sk, el will b used B Max Sor Iwsresting in now foens anoas o
aaucarion ad ceal e,

TN Yerk TG Ineosomding, The -lebal dset mmanapement ditidon of [Ned York Lite,
a0y with other imvestom hks lacoly Uallas, will ownn asigniticaec mimsey ownezslip o
Lnlndn Capital by bring one of the teading global irvestars 8o Doriog The availalsde 30
ner venl sk v Li%d 00 rinlhoe of Centeuton Capalel
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mm Avora Lite hsurance {lompacy India feowm che jrinewermuee (TW) pariner Dobor Toivest
Commordon for B 940 crove [0SR 1405 culben), tecels incicasig thea slase 1o 47
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4.1,3 Advartage india

Strong Tenend

¢ Laroewiog imterest 1 imsurance wnong peophb: mmeeatve oroduss aed dsndhoiom
chanels 2iding growib

8 Inireasing comand b inenwoee olhonns

- @ Growinig uaz of interne ) has saned increseng demand

Alractive Opportanitics
# [ir wmeurance in lovsr income urhan areas
- & Heallb mruramce, peosion segmecnl

& S oosah potenial for micminsucionee, epecidly fom fotal areas

”I:?I-.I!l.-:." 5u1:|pu:r|: _
' 'l_' THs incéntives oC msirance '|_:|:I'"-|:|Lll'I:1 - )
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& Claritg on tnles fioe insuranee 18Oz waould infose fiquidivy i the dncistns.
. Repedted atfempis [0 ziake the secoer more lncrative i Hrr il paTticipants
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* As of Mach 2074, vishz yertiopation by pricrate slayers lel 1o iverease in their market
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2% m FY O3
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4,3.4 Pelicy Maasures . 0
Tax locentives o
* Imsurance peoducis are coversd wader thi: gxesnpt. excmpr. excinipl (ELD mothod of
Mmadon. L tranclakes fooan effectree taxe Nanede of approximalcly 303 o3 zelecr
mvasteicols [kchuling GFr s Prennomsy oy Ferasicial yer
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Llnmon Dudget 20015-14

* The Inwrares {nendment) Uil 203 i expected by cocpowor VDA B0 itewinee
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ol irewcase the 1O limis s 490,

* I'he govermnent has alwn csieaclald Bashteva Swaslivs Pimg Yogaea (SEYS (0 cover
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Life Insurpace compames allowed 1o po publc
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| # To provide crop usumnce to Brmers, Government has lunched vanous schemes like
Mational Agricultare Insurance Scheme (NAILS), Modified MNatonal Agriculture
lnsurance Scheme (MMNAILS) and Weather-based Crop Insurance Scheme (WEHCIS)

| ¢ Total sum insured under crop insurance 1 US$ 836.6 million

= Government of India plans oo merease the coverage o 50 million during the 12% Five-
| Year Plan

Micro—imsurance: Tapping India’s Foural Wealth
[ The busness enviromment in Indin’s mucro-insurince sector supports healthy growth

& Moacro Level
IRDA deafted mcrainsurance mrndelnes in 2010, which contain numerous favourable
mieasures such as
o Lower threshold hmits for agents” commissions
o Rural arcas must account for 7% of new life insurance :pﬂllu::et in the first year of firm's

aperation and rise 1o 200 over the next 10 years

= Intermediate Level
In order to reduce microtnsurance distnbution costs, IRDA proposed microimurmnce
schemes o supplement existing governivent insurance schemes
The number of regional rural banks and NGOs operating in the rumal sector will aid
distnbution of microinsurance products

o Micro Level

The annual income growth rate in rural India is expected to increase to 3.6%over 2010-
30 from2 8%during 1990-2010

About 5 mulion people cumently have microwmsurance, while the enure marker &
expected to be in the moge of 140-300 million

Health Insurance Markets
* Only 1.5-2% of total healtheare expenditure in lodia is currently covered by imumnce
providers
o From 133% of the romnl npon-life insurance premium tn FYO07, health insurance
I contmbuted 27 43% o FY'15
* Total health msurance presmums increased from USE 7331 million i FYO7 o 15§
3.069.97 million in FY15, withessing growth at 2 CAGR of 19.60%
s [n FY17 (Up to June 2016) gross direct premium income underwritten under health
immmance s USDE 17 billion
&8 MAhsence of a guvemm:nt-—ﬁmdcd health insurance makes the market attractive for private
players
o [RDA recommended the govermment to reduce capital requirements for stand-alone
health insurance companies from USS 21 nulhon o USS 10 million

o [ntrodaction of health insurance portability expected to boost the orderly growth of the
health insurance sector
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Increasing penetmation of health insurance likely to be driven by government-sponsored
imidatives such as RSBY and ESIC

In FY15, population covered under health msurance through government sporsored
schemes reached 351 mullion

Governmeni-sponsored programmes expected 1o provide coverage to nearly 380 nullion
people by 2020

Private insurance coverage is estinuted to grow by nearly 15%annually tll 2020

Health insurance coverage to cross 630 million people by 2015

In July 2016, IRDA isued Health Insurance Regulations, 2016, These regulations replace
the Health Insumance Regulations, 2013 As per these new norms, coimpimes will provide
hetter data disclosure, pilot products, coverage In younger years, efc.

As per the lutest data, only 18 per cent af peaple in urhan areas are covered under any
kind of health insurance scheme

Rashtriva Swasthya Bima Yojana (RSBY) » centrally sponsored scheme to provide
health insurance to Below Paverty Line (BPL) families and 11 other defined categories of
unorganized workers, namely building and ather construction workers, hoensed raibway
porters, sreet vendors, MGNREGA workers, etc.

Maotor Insurance Markets

Strong growth in the automotive industry over the next decade will be 4 key driver of
MOOT insurance

Proposed TRIDA draft envisages a 10-80%nse in provmium races for the erstwhile loss—
niaking third-party motor imsurance

In FY16, number of commercial vehicles and passenger velucles sold in the country were
recorded at 0.8 million and 3.4 million respectively, while the number af 2&3 wheelers
sold were 1976 rmilion _

in EY15. Motor and Health sector constiruted 67.70 percent of the non-life insurance
market

4.3.6 Government Initiatives
The Union Budget of 2017-18 has made the following provisions for the Tnsurance Sector:

The Budget has made provisions for paying huge subsidies 10 the premiuwms of Pradhan
Mantri Fasal Bima Y ojana (PMFBY) and the number of beneficiaries will increase to 50
per cent in the next two years from the presemt Jewel of 20 per cent. As pant of PMFBY.,
Rs 9.000 crore (LS$ 1.35 billion) has been allocated for crop insurance in 2017-18.

By providing tax relief to citizens eaming up w Rs 5 lakh (LIS§ 7500), the government
will be able o increase the number of taxpayers. Life msurers will be able o sell them
imsurance products, to farther reduce their tax buttden in future. As many of these people
were undersrating their mcomes, they were not able (o get adequate insurance Cover.
Demand for insurance product may nse s people’s preference shifis from formal
invesrment products post demonetisation,
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The Budget has attempted to hasten che implementation of the Digical India mitacve, As
people in tural areas become more tech savvy, they wall use digital channels of insurers to
buy policies.

The Government of India has mken a number of initatives to boost the insurance mdusery.
Some of them are as follows:

Govermment of India launches Pradhan Manmi Vaya Vandana Yojana, a pevsion scheme
whiach wall provide pusranteed 8 per cent unnual retum o all the senior ciizen shove 60
vears of age for a policy tenure of 10 years.

The Union Cabinet has approved the public listing of five Government-owned general
insurance companies and reducing the Government’s stake o 75 per cent from 100 per
cent, which i expected to bong higher levels of transparency ind accountability, and
enable the companies to rase résources from the capital market to meet their fund
TEQUHTEIes.

The Insurance Regulatory and Development Authority of Indis (TRDAT) plims to issue
redesigned initial pubhic offening (TPOY) pndelines for insurance companes in India, which
are 1o looking to divest equity through the [PO route

DAL has allowed insurers to invest up o 10 per cont in additional tier 1 (AT1) bonds
that are 1wwed by banks to augment their tier 1 capital, in order o expand the poal of
eligible investors for the banks.

4.3.7 Advantages and uniqueness of India’s Life Insurance Sector

Life msurance prodoct in India enjoy generoos tax bhreaks. This could be one of the ressons
India recorded a lngher penctration rate (2.7%).

Life Insurance Taxabilioy in [ndia

Particulars | Indis

Deductibility | Income Tax Act. For a policy taken on or before 31 Mar, 2012, premium

Individuals can deduct premiums paid, subject to the overall maximim
limit of INR. 130,000 (per person/per year) under Section AOC of the

is fully deductible up w 20%% of the sum assured. For a policy taken after 31
Mar 2012, premium 15 fully deducoble up vo 10% of the sum assured.

Interest

Build Mot Taxable
Mot mxable provided the policy’s premium meets the deductbiliey
e condition, else excluding the death benefit, all other receivables (matuney,
R surrender) will be taxable as per the individual tax slabs in respective years.
I:.f:r.::i Insurers also have to deduct a 2% tax at source if the amount pad on a
policy, inchuding bonus exceeds INRU10O, 000 in a Gnancial year, if the
policy’s premium did not meet the deductibility condition.
Proceeds on
death Mot Taxable
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4.4 Job Roles

s Financial Analyst
Financial analysts advise individual bank clients and businesses on investments. For
exmnple, they might advise clients on stocks and bonds they can invest in to grow their
pension plans or retirement portiolios. Although they generally work in offices. they may
be required o wark long hours. According to the U S, Deparunent of Labor's Bureau of
Labor Statistics, employens usually require financial analysts 0 have a bachelor's degree in
subjects like sccounting, finance, stanstics or econonugs.

& Hank Teller
A high school diploma is required 1o ger hired as a hank teller. Bank tellers are ofien
among the fist people that customers see when they enter a bank. In additon o
processing customer transactions (e.g. loan payments, savings deposics}), bank tellers answer
guestons, ncluding explaining bank produces like loans and cemficates of depost to
customers, Strong customer service skills are needed o succeed as a bank teller

» Loan Officer
Employers generally require loan officers whe weork with individual customers to have o
high school diploma. Loan officers who work with businesses or commercial cients must
generally have a bachelor's degree, according to the statistics burean. Depending on cheir
emplover, loan offices may receive on-the-job training after they are hired. They
complete funcrions like meeting with customers to review their financial history and fill
out and process loan apphicatons.

* Financial Manager
Financial managers must have at least 2 bachelor’s degree and must generally have five or
more years of experience working in other financial services roles (e.g. accountant, loan
officer), Types of work they pedorm for a bank nclude developing and reviewing
financial reports and budges and managing and suding an orgamization’s profits and
loses. They may also supervise accountants and financial analysts.

» Financial Analyst :
As 2 financial analyst, you help businesses or individuak make mvestment deciaons.
Typically you need at least a bachelor’s degree, bur a master's degree if preferred.

* Pemonal Bnancial advisors
Personal financial advisors help mdividuals manage their money to meet their short and
long-term goals. From planning for retrement to figunng out how o pay for college,
advisors identify different options and help individuals make the most of their money,
such as chroogh special tax exemptions or Incentives

* Accountants
One of the most well-known financial posinons, accountants analyze, plan and evaluae
husiness expenses and income. Many have a bachelor's degree only, but & master's & useful
0D,

* Anditors
Auditors review accounting records on behalf of chents, lookmg for discrepancies or loses.
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Loan Officers

Loan officers help people identifi and apply for loans, from mortgages to personal loans.
They evaluate the candidates’ job history, income and overall credit worthiness. Lo
afficers typically have a background and education in finance or sconomics.

Colleciors

While collectors tend to get a bad reputation, they play a pivotal role for conmpandes. They
manage accounts and keep track of bills and attempt to collect an past due invoices. Many
collector positions require just a high schiool chploma, but a bachelor's degree is welcame,
Bank Tellers

As a bank teller, you cash checks, accept deposits and process account withdrawals. Most
bank teflers have a high school diploma or a college degree in finanice or economics.
Treasurers

Treasurers manage an organization's finances, objectives and goals, They maintain the
orgamizaton's budget and ovesee investment strategics and major expenditures. Mot
treasurer position require advanced degrees, such as a master’s or PhD.

Buyers
Buyers are procurers for companies, purchasing inventory or goods and negotating the
best rates.

Budget Analyses

Budget analyses evaluate company budgets, identifying arcas of surplus or loss. They help
the company create a new comprehensive budget that will goide company efforts going
forward.

Forecasters

Company or financial forecasters we algonithms and pProgrums o project product or
compaty performance in the future based on certain factors, such as COMPIny CoOMpetition
or layoiffs.,

Actoaries

Insurance business is all about probabilities and asumptions on securrence of penl insured
against and adequacy of premium to cover loses Actwarics are involved in the
development of insurance producs and their prcing. They also help in monitoring
solvency and valuation of the liabilities.

Chartered Accountants and Finance Professionals

Insumnce sceounts and valuation of asets and labilities to ssces solvency on an ongoing
basis underline the need for Chartered Accountants and other finanial professionals in
insurance companies. Mamtenance of mandatory level of investmens and spreading them
4 per policy requirements so as to ensure safery, liquidity and profitability is 2 challenge
i insurance business making it an attractive profession for fnunce professionals,
Insurance 1 covering the financial risk of individuals and businesses. The rsk minagers
are wiually engimeers who have in-depth knowledge of perception of mugnitude of nsk,
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safety, hazards and loss minimisation in case of poourrence of an event resulting in a claim.
This is a highly specialised feld

s Lepal Profcssionals
lssurance, being 2 contract between insured and insurer, interpretation ol clauses, terms
anid conditions of coverage asutics a lot of significance in clam handling. Fuejected ot
fraudulent claims often lead to litgation. Centificate of Compliance with regulatory
requirements by a legal officer is essential before any new prosduct is filed for regulatory
approval. Thus, insurance industry has a large requircment of legal expens for the drafting
and interpretation of policy condinons, dispute resolution and handiing lingaton
ermanating out of business especially claims.

« Capital market professionals like bond rraders, financial risk manager, traders, research
professionals and business amalyss play a key role in investment of policyholder funds so
that they meet the requirements of safery, liquidity and return on investments to protect
policy holders” funds and increass profitability within the regulatory framework,

 Human Resource Experts
The insurance companies have to he professionally run and the work force should be
adequately mamed, posted appropriately and kept mativated for continued performance
The large contingent of agens who are sssociated with insuress also pose a challenge from
the HR. funt to ensure their training and o keep them motivated so as vo prevent
stirition. These requirements on an ongoing bass make the role of HR. professionals
imporant in insurance industry.

o Marketing and Advertising Specialists
[nsurance is described geneally as a product which is sold rather than purchased. This
largely because fsurance s aimed ar protection from risk and not necessarily for retums
a8 i the case of saving or investment products. Markctung of insurance proxtucts, therefore,
assumes great importance for greater expansion of msurince business, The increasing usc
of social media, internet and electronic media has brought 0 2 quantum change in
approaches to marketing which was largely through pant media. Integrating the vanous
marketing media for a successful markening campasgn requires advertsing and marketing
skills making insurance an attractive field for markeang and advertisement specialises.

e Compliance Officials and Company Secretanes
Fariliarity with the laws and regulations of the country and rules/guidelines prevailing
specific to each kind of business which is insured makes insurance an amracuve field for
industry specific complisnce expert.

» 1 T Professionals
Most of the operations of insurance companies are performed using computers anid across
netewarks, which are essential and integral to any forward looking anid customer oriented
business organization. Therefore, there s & conunumg need for IT profesionals even n
insurafice sector to have searnless flow of informanon through various operational systems
in delivering efficicnt service 1o the customers.
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* Underwriters
Underwriters examine the propasal for insurance and assess the risk sought to be covered
to decide whether to provide insurance or not and if sa, the rate of providing insurance
as per the underwnong policy of the company.
Medical Professionak
O late, health insurance is emerging as the most important SEEMERD in HsUnince secor,
Doctor play: 2 key role in medical underwrditing of the proposal before accepting the
proposal. Further, doctor plays a key role in venfication of claim payments agminst the life
and health insurance coverage. In health usurance, the most important intermediary is
"TPA" or Third Party Administrator who 15 engaged by the insurer for a fee or
reuneration (o act as a service provider to the insured on behalf of insurance COmpany.
According o IRDAI (TPA) Regulations, 2001, at least one of the directors of the TPA
shall be a qualified medical doctor registered with the Medical Council of India. Medical
professionals have good opportunities in nsurance as well.

There are Cost Containment Specialists as well as Loss Control Specialists who help
the insurers by suggesung measures for loss prevention, minimisation of the costs and risk

Illi.lliﬂfl'ﬂﬂ'l.l.
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CHAPTER 5: ITES SECTOR
5.1 Introduction

Indian IT-ITeS industry has buile is reputation in the global arena based on several
differentiators—chief among them being manpower. Over the veans, onmnizations across the
world have come to recogmze the value that India’s vast and readily available pool of IT
professionals brings to every engagement. Global organizabions have found 1t extremely cost-
effective to leverage this significant fesource and gain bottom-line benefits by hamessing s
power and in addinon to the hamess the quality and innovation benefits, by warking with the
top of the line.

Going forward, however, the scenanio is expected (o be very different. Tnstead of just cost
arbitrage the world will look to India for highly priced and specialized mlent. Ageing western
econoimies are already ficing severe skills shortage, and will, in the vears ahead, require people
with advanced technobogy skills and domain knowledge. In the near future it would abo be an
added requirement to nurure mobihity between occupations and across libour markets.

I Inda 15 to emerge as the skalls factory of the world {at all levels of the value chain), the hub
that manpawer starved rations look to in future, a huge effort will have to be made now, to
bl for the years ahesd.

India nsell will need people With the global markens veering towards recovery, IT-I1TeS
arganizations in India are back into hinng mode. In fact, by 2020, the sector is expected to
create direct employment of 10 million and indirect enployment of abowt 20 milkon, touching
diverse sections of society.

The global sourcing market in lndia continues 1o grow ot a higher pace compared to the 1T-
BPM industry. The global IT & 1TeS market {excloding hardware) reached USS 1.2 milbon n
2016-17, while the global sourcing market increased by 1.7 ames to reach USS 173-178 hillion.
India remamned the world's top sourcing destination in 20016-17 with a share of 55 per cent.
Ipdian I'T" & 1Teb compunies have set up over 1,000 global delivery centres in over 200 cites
around the world.

More importantly, the indusery has led the economic rransformation of the country and altered
the perception of India in the global economy. Indw's cost competitiveness in providing 1T
services, which is approximately 3-4 times cheaper than the US, continues o be the maingtay
of 155 Unique Selling Proposition (USP) in the global sourcing market Hlowever, India is also
gaining prominence in tenms of intellectoal capiral with several global T firms setting up their
innovanan centres in India
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I'he IT industry bas aleo created significant demand in the Indian education sector, especially
for engineering and computer science. The Indian IT and ITeS industry is divided inin four
major segments - IT services, Dusiness Process Management (BPM), sofiware producs and
cngineering services, and hardware.

5.2 IT Services Sector

The IT Services segment is the largest contributor to the 1T industry, sccounting for more than
half of industry revenues. IT services involve a fill range of engagement types that include
consulting, system integration, I'T ousourcing, and managed services.

Foliowing are the core acavities of [T services sectorn
¢ |1 Consulung
* Svstems Integrtion
* Custom Applicaton Development (CALY)
* Software Deployment and Support
s [Infrasrucrure Management Consulting and lategration
* [nfrastroctore Management Operations
* Software Testing
® [T Education and Training
# Services Dreentod Archotecture (SOA)
*  Application Management
* [nformanon Syitem Cubourcing
* Hardware deployment and suppore
» Web Services

5.3 BPO Services Sector

BPO includes processes that may be | T-enabled, do not necessicare on-shore presence and are
hence, offihore-able. Customer interaction, and Finance and Accounting services aceount for a
signiheant  poron  of BPO  revenues, Most leading |IT companics hive BPO
divisions/ subsidianies. The growing area in this segment is what is called as Knowledge Process
Casourcing (KPO),

Following are the core activities of BPO sector:
o Cuostomer Interaction & Support (C15)
* Customer Care
* Finance & Accounting (F&A)
s Research and Anabyics
* Human Resource Management (HRM)
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* Procurernent Services £ Supply Chan Management

# Knowledge Services (KPO / Knowledge Process Ouisourcing)
o Legal Services (LPO £ Legal Process Chotsourcing)

5.4 Market Size

The internet industry in India 15 likely to double to reach US§ 250 ballion by 2020, growing o
7.5 per cent of gross domestic product {GDF), The number of intemet users in India is expected
to reach 730 mulbon by 2020, supported by fast adoption of digial echnology, according to a
report by National Assodaton of Software and Services Companies (NASSCOM).

Indian IT exporns are projected o grow at 7-8 per cent in 2017-18, in additon to adding
1300, 0001 50,000 new jobs during the same period.

Diipmal commerce marker in Inda is ser 1o grow at 30.4 per cent year-on-year to B 220,330
crore (LUS§ 34.11 bilhon) by December 2017, according to @ report by Internet and Maobile
Associstion of India and IMRB EKantar.

Indian technology comparies expect India's digital cconomy to have the potential to reach US$
4 tnllion by 2022, as against the Government of India’s estimate of US$ 1 mlhon.

iggital payments in India rose 55 per cent in volume and 24 2 per cent in value year-on-year
in FY 2016-17, stated by Principal Advisor, Niti Aavog.

Employees from 12 Indian start-ups, such as Flipkart, Snapdeal, Makemytrip, Naukri, (Ma, and
others, have gone on o form 700 sert-ups on their own, thus expanding the Indian start-up
ecosystem. India ranks third among global stant-up ecosystems with more than 4,200 start-ups.

Total spending on I'T by banking and security firms in India is expected to grow 8.6 per cent
yvear—pn-year bo LI5S 7.8 hillion by 2017,

The public clond services market in India is slated to grow 35,9 per cent to reach LS8 1.3 hilhon
according to IT consultancy, Garmer. Increased penctranon of internet (including in rural areas)
and rapid emergence of e-commerce are the main dnvens for continued growth of data cenere
co-location and hosting market in lndia. The Tndian Healthcare Infirmation Technology (IT)
miarked is valued at LISE 1 bhillion corrently and is expected m grow 1.5 simes by 2020, Ind's
business to business (B2B) c-commerce market 15 expected to reach USS 700 billion by 2020
whereas the businexs ro consumer (B2C) e-commerce market is expected o reach USE 102
billion by 2020,

Cross-border online shopping by Indians is expected o increase 85 per cent in 2017, and rotal
anline spending 18 projected to nise 31 per cent to Rs 8.75 lakh crore (LT5E 128 billion) by 2018.
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* Apple's supplier and assembler, Tarwan-based Winstron, will sec up an (Phone assembly
facility i Peenya, Bengaluru's industrial hub, thus making India the third country across
the world to have an asembly unit for Apple's iPhane.

Paytn's online marketplace unit raised US§ 200 million in a funding round led by a USS
177 million investment to be made by Alibaba Group Haolding Led, and balance by SAIF
Partmers.

Intel Corparation plans to invest i Digital India related solutions such as India stack,
Unigue Tdentificacion (UIDY), e-government 2.0 and other government initiatives, and
scale up operationis of its data centre group (DCG), a5 per Mr Prakash Mallya, Directar
DG, Asa for Intel Corporation.

5.6 Skill requirements in the IT and ITeS Industry

The Induan I'T and ITES industry currentdy employs about 2.2 miflion persons in comparison
tor (LB million in 2004. In the context of growth forecasted for the indusery, availabilicy of skilled
hurman resource supported by appropriate skill building initiatives will be the key to this growth.

Muyor trends impacting skill requirements for the IT Indusiry;
®» Continucus demmand for skilled workforce
* Demand for skilled workforce in I'T consulting
* Demand for skilled workforee in specific industries hike BESI, Heultheare, and Education
® luability 1w Fanovite in skall development
* Increased share of other business verticaly
* Incressed opporunities in the Indian market from other markets like Europe
» Evoluhon of newer pricing models
* Evolution of new technologies like Cloud Computng,

3.7 Major trends impacting skill requirements

® Increasing share of busines fom KPOs

* High-end research and analyucs, onlme market research, and legal advisory
* Increasing demand of end-to-end service offerings in the domestic market
®  [pcreasitg confidence of chents on Indian cutsourcing vendors

This unprecedented growth in the IT-I'TES sector can be much miore with markets opening up
further and sopported by large mvestmens in innovation, skill building, [P creation, and
development of IT infrastructure in ter-2 and tier-3 cities. At the same timie, risks such o5
protecuomsm, secunty, poor infmstructure, and lack of skill development can dampen the
growth. For this growth to materialize, India needs o develop it mlent pool and serve as 2 hab
lor end-to-end services, and innovation in business models and technology offerings.
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Hased on the mends witniessed in productivity and the likely growth potental of the IT and
ITES industry, it is expected that the mdustry would employ about 7.5 million2 persons directly
by 2022: A large poruon of this employment is expected o occur in the ITES (BPO/KPO)
exports sector, followed by IT exponts and rhen in the domestic market. The incremental human
resource requirement in the IT and ITES sector is expected to be about 5.3 million persans all
2022,

5.8 Business Process Outsourcing (BPO)

Rusiness Process Outsourcing (BPO) i the delegation of an intensive business proces (o an
outside service provider who owns administers and manipes it according to a defined set of
metrics, Business-process outsourcing is generally for back-end administrative functions that are
pecessary to run a4 business but are not a pare of the core business

In business process onsourcing (BPO), a chient’s business proces iy performed by a vendor.
Certain business processes of the chenr are transferred over to the vendor, and the vendor’s
affice then becoimes the “back office™ for the client’s outsaurced business processes. The vendors
are given the respomsibilicy to manage the cHent's business processes, such as call centers,
emergency hotines, claims management, helpdesks, data management, decument processng
and storage, financial services (banks and insurance}, pavroll, audinng, accounting, avel
management systems, vanous logistics and information systems seevices. Hence, a BPO vendor
needs to have the capability to provide consistent levels of customer service spanming cros 3
range of services and busmesses.

Though BPO has inherent nisks, it also provides many benefirs to the chent. Apart from focusing
on shori-term cost savings and operational efficiencies, it i importint that BPO be performed
with & strategic mindset, whereby decisiony are based on wider busness context and help m
giining competitive advantages in the tough external emvironment. '

In Tndia, Busines Proces Outsourcing (BFCY) = the fastest growing segment of the ITES
(Information Technology Erabled Services) industry. Factors such as economy of scale, business
risk mitigation, cost advantage, volization improvemerit and superior competency have all lead
to the growth of the Indian BPO industry. Business pracess outeourcing in Inda, which starved
arcund the mid-90s, has now grown by leaps and bounds.

India is now the world's favored market for BPO companiss, aniong other competitors, such i,
Australia, China, Philippines and Ireland. The BPC boom in India & credited to cheap labor
costs and India’s huge mlent pool of skilled, English-speaking professionals, Fesearch by the
MNational Association of Soffware Services and Companics (NASSCOM) has revealed that
quality onentation among leading BPO campanies, 24/7 services, India's unigue geographic
location and the investor friendly tax structare in India have all made the BPO industry in India

very popular.
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5.8.1 Advantages of BPO
BPCO can lead ta consideralile cost advanrages:

The chent doey not have to mvest in the infrastructure or the technology required o
execute the business processes and hence saves on capital expenditure.

The vendor's econumics of scale and ecanomies of scope help in reducing the costs af
running the business processes.

The very process of badding for and negotianng the oumourcing ¢ontract makes the
respective vendors give estimates on the costs involved in executing the business processes,
which in turn makes the costs more predicrble for the client

BPO allows onganizitions o focus its core business, and outsanree the noncore husiness
that take up a considerable amount of management time and resources,

BPO makes 1 client's tninsition to newer business processes easier, wherein the legacy or

current business processes are outsourced to a vendor during the mansition period.

BPCY grives more flexibility in managing labor:

o Any upsrge or downswing in the volume of business process work would entail
variations in the required manpower. The client does not need to worry ahout this
because the recruitment and saffing for outsourced business processes would be the
vendor's responsibitity. A vendor organization can mioce easily monage vanations in
manpawer needs since 1t would be executing a huge number of business processes (for
vanous clients) that involve a large number of vendor emplovees working on similar
taske. The vendor can easily balance out varlations in staffing needs across i various
BPFO projects.

o BPO frees op a client’s in-house resources (infrastructure, manpower, etc,} from
vancore acovities, and they can instead be utilized 10 the development of core
competencies and processes that could give the chient a competitive edge m the market.

o BPO gives the client uccess to the process and technical expertise of the vendor
personnel, which can hive a positive impact on the way the client’s business processes
are executed.

To stay competitive, most vendors strive to adopt the best busuiess process matunty
models that can guarantee better quality and service. Hence, clients can benefit from the
quality provided by the best-in-clats vendors.

5.8.2 Disadvantages of BPO

It 18 important to dwell upon the possible disadvantiges of BPO services hefore OULSOUITIngG any
work, Here is a list of some of the shomcomings BPO COmpanies.

Although outsourcing is considened cost-effective, there are some hidden costs, So hefore
signing an assignment make sure to have demiled contract paperwork.

A single BPO company may associate with multiple organizations at a time. Consequently,
providen cannot concentrate comprehensively on assigmed tasks. This will lead to slow
turnaround times, poor quality snd duggish issue settlement.
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CHAPTER 6: HOSPITALITY SECTOR
6.1 Introduction

The hospatabity industry is a broad category of fields within secvice indusery that includes lodging,
event planning, theme parks, transportation, cruse line, and additional fields within the tourism
midustry.

Lhe hospitality mdusery s 2 multibillion-dollar ndustry that depends on the availabilicy of letsure
tine and disposable income. A hospitality unit such as a restaurant, hocel, or 50 amusement park
consists of multiple groups such as facility maintenance and direct operations  (servers,
housekeepers, porters, kitchen workers, bartenders, management, marketing, and human
resources elc,).

Usage rate, or its inverse "vacancy rate", is an important varable for the hospitalicy indusery, Just
as a factory owner would wish a productive asset to be in use us much as possible (a3 opposed
1o having to pay fixed costs while the factory i not producing), so do restaurants, hotels, and
theme parks seck 1o maximize the number of customers they "process” m all séctors, This led
to formation of services with the aim to increase usage rate provided by hotel consolidarors.
Information about required or affered products are brokered on business networks wsed by
vendors as well as purchasers,

In looking at various industries, "harrien to entry” by newcomers and competitive advantages
between current players are very important. Among other things, hospitality industry players
find advantage in old classics (Incation), initial and ongoing investment support (reflected in the
material upkeep of facilides and the luxurics locared therein), and paricular themes adopeed by
the marketing arm of the organization in question (for example ar theme restauranes). Also very
umportant are the charactersstics of the personne] working in direct contact with the customers.
The authenticity, professionalism, and aceual concern for the happiness and well-being of the
customers that is communicated by successdfil orginizations is a clear competitive advantage,

6.2 Tourism

6.2.1 Indian Market

mlnﬁqurinnmdlmiuﬁwmdumrhumgwdumnfdukqdﬁvmnfm
amoeng the services sector in India. Tourism in India bas sgnificant potential considering the
nch coltural and historical heritage, variety in eeelogy, terrmuns and places of natural beaoty
spread across the country, Tounsm is also s potentially large employment generator besides
being a significant source of foreign exchange for the country.
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Figure. lndian Market. GIDP from Tourism & Hospitalicy
6.2.2 Market Size

India’s rising middle cliss and increasng disposable mcomes has continued o support the growth
of domestdc and cuthound tounsn.

Domestic Tourdst Visits (DTVs) o the States/Union Termtones (UTs) grew by 15.5 per cent
y-o-y to 1.63 billion (provisiomal) during 2016 with the top 10 States/UTs contributing about
84.2 per cent to the totl number of DTV, as per Ministry of Tourism,

Foreign tourist armivals (FTAs) in India increased 18 per cent year-on-year to reach 723,000
September 2017, FT As on e-Tounst Visa m India increased 71 per cent year-on-vear to 1 18,000
in September 2017,

Incha's Foreign Exchange Bamings (FEEs) increased 16,1 per cent year-on-year to USH 2176
billion in August 2017

India 15 expected o move up five spots to be ranked amonyg the top five business mavel market
globally by 2030, as business travel spending in the country is expected to treble untl 2030 from
U538 30 billion in 2015.

International hotel chains will likely increase their expansion and investment plans in India, snd
are expected to account for 50 per cent share in the lndian hospitality indostry by 2022, from
the cumrent 44 per cent

6.2.3 Investments

The tourism and hospitality sector s among the top 10 sectons in India to attract the highest
Foreign Diirect Investment (FDI). During the period April 2000-Tune 2017, the hotel and
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Medical Tourism

Medical Tounsm s an upeoming kind of ourdsm in India. Due to low cost and efficient
medication ficlites more number of people a2ll over the world considers Indiz (o be a better
option for medication purpose. The Later pant of the paper studies Medical Tourism

Ayurveda and Yoga Tourism

Ayurveda may be reganded as the “"Science of Life” which was developed long ago in 600 BC,
India has witnesed an ovenll growth in tounst amvals due o0 the upcoming Avurveda
Tounsm. The state of Kerala in South India 15 the popular destivation of Ayurveids Tournsm.
The main focus of Indian Yogs 15 nothing but simple ‘vogasanas’ and meditanon which
rejuvenates one's mind, body and soul There are many Ashrams m India encouraging Yoga
Touriem. The mountin ranges of the Himalayas, Ruishikesh, Kedamath, Cangowi of northerm
India are some of the places where one can get eternal peace aml satisfy their spiritual quest and
ae the prefect destinatons for Yoga Touriem.

Adventure Tourisim

Due to its geographical diversity India is one of the finest places for Adventure Tourism
Mountineenng, skiing, trekking in the ranges of Himalayas, Camel safaris in Rajasthan, River
rafting in the Ganges near Rishikesh, Rock climbing, Wind mfting and much more of an
atventure for every adventurs: lover s bestowed by India upon its Toumnsts.

Sports Toorism

Sports tourism refers to international mavel either for viewing or participaring in a sporting
event Examples include intemational sporting events such as the Olympics, world cup (soccer,
rughby, and ericker), tenmg, golf and Formula 1 Grand Pox,

Wildlife Tourism

Wildlife tourism is the observation of wild (non-domestic) animals in their natural environment
or in captivity. [t includes acnivities such as photography, viewing and feeding of animals. Thas
form of toursm offer tounsts customized tour packages and safars and is closely assocated with
eco-tourism and sustainable-tounsm. Other minor forms of tourdsm include Slum tourism,
Luxury tounsm, Agritourism, Geo-tourism, culinary wourism and many more. Tourism is also
a profitable industry for the following sectors: accommodation venues, tour guides, recreation,
attractions, cvents and conferences. food and beverage, transportation and the travel trade.

6.2.6 Opportunities

Whether you want to further your existing career or switch to another, the hospitality industry
offers a wide range of exciting job opportunities. Although many people mmmediately think
about hotel work when they hear the word “hospiality,” individuals secking management
positions i the field can choose smaong a number of viable employment sectors including travel
and toursm, casing management, and various food and beverage industnies. Although it 1
valuable 1o amass some practical, entry-level experience in your chosen area of interest, if you
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truly want to advance in your career, most suthotitative sources recommend obmnining an
appropriate college degree in the academic discipline of hospitalicy adminiscation.

The hospitality industry can give an opportunity to operate a tour company, plan events at 1
resort, or board a cruise ship as a recreation director, However, i order to succeed m any of
these dynamic fields, the importanee of college-level hospitality administration mamng cannot
be underestimuated.

For those with the proper education and drive, the opportunities in the hospitality industry are
nearly limitless. The World Trave!l and Tounsm Council recently released a report that
compared economic growth in the hospitality industry to growth m other market secton, The
organtzation ultimately deternuned that hespitality and tourism lias one of the highest potentials
for expansion of any mdustry.

The exceptional ecopomic growth of the hospitality industry fucly an exceedingly quick rate of
career evolution. This acceleration can ke the form of rapid promoton opportunities or
vertical career moves inte move complex and prestigious work environments. Because af the
dynamic and fist-paced nature of the industry, many hospitality organizadons  offer
administrative positions to employees at comparaovely young ages.,

At the management level, workers in the hospitality industry receive all of the cradinonal
bencfits, such as competitive healthcare packages and retirement plans that people have come to
expect from a senior professional posiion. However, the hospitalicy industry, by its very nanire,
eypically offers a range of unigue and excinng fringe benefin, Depending on your specific area
of professional interest, you may be eligible for free or discounted housing, hotel rooms, airfare
and ground transportation, meals, liindry services, and other valuable amenitics.

6.2.7 Benefits of career

To capitalize on all thay this industry has to offer, you must firt educate yourself about the
intricacies of hospitabry administration and familanze yourself with the diverse opportunities
that are svailable in a wide vatiety of hospitality fields. In addition to general hotel and restaurant

management, you may want o consider looking into employment options in the following,
often overlooked, areas:

o  Airline and rallway travel

e Conferences and l:umf:n.ti.-nﬂ! CEtibTes

® Travel agencies

o Tourst offices and mumstries of tounsm
& Tour operators

& Spas and wellness centres

&  Crnse companict

#  Event mdnageiment
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by Ficol and KPMG. The mdusery, however, has 1o make greater stdes oo match the global
level.

The global theme park market, buzzing majorly on theme parks 1o the US, Japan, China, Hong
Kong and Karea, and vanoos others comimg up m Dubai and Abu Dhabi, 15 corrently valued ar
Rz 2.7 lakh crore.

The amusement and theme park industry in India s about twa decades old and i 15 relatively
new when compared to is odgin in USA & Europe. This industry found i roots in [ndia
dunng mid and late 1980z when 1 few mmovative enorepreneurs ook challenge of pioneering
foew amusoment parks in Dedla, Kolkam, Mombal and Chennai. The growth in ths mdostry
started only mn the List decade and that happened possibly during the advent of globalization
when egonomic potential of the social capital began o be perceived.

6.3.1 Facts on Indian Amusement Park Industry

The amusement mdustry in India 8 00 4 growing siage cumently with more and more
developments happening m this tndusery all across the country

The size of the Indian Amusement Park business is estitiated to be around R 4000 crores
and is estimated o grow by 105 per cont per annum in next couple of years,

The ansement and theme park indusery 15 deemed to be worth Rs. 10000 crores in India
by 2020,

Currently for & population of 1.15 billion in the country, there are only 120 amusement
parks and 45 Family Entertainment Centers. This indicates that the growth potential of
Indian amusement and theme park industry is substanrial.

CGilobal leaders in entertainment parks and attractions like Universal Smodios, Disney, Sony
and Ripley Entertainment are mulhng over investments of billions of dollars in India
considering the vast potennal in this region. Povate equity funds are alo aggressively
dedicating resources towards this sector.

The Indian small and big players in the Amusemnent Industry are looking at che
tremendous growth potential of this industry in the next 5 years.

Growth of India's retail sector had been the main driving force for the amusement industry
i Tnchia.

Globally, domestic and intermational tourists comprise more than 50% of the total footfall
at popular amusement parks,

Transport corndors like expressways and the Metro hine are bonging an increasing number
of people closer to entertainment hubs,

The high growth potential of the industry in highly populated India wall boost tourism,
social infrastructural development & well as employment generation, The success and
growth potenual of this industry s resulting into the advent of new manufacturen of

amusement parks' rides in India
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6.4 Hotel Industry

Ower the last decade business opportunities in indi had intensified and elevated room rates
occupancy levels in India. Even budget hotels are charging USD 250 per day. ‘Hotel Indusery
in India’ success story 15 only second to China in Asia Pacific. The Wordd Travel and Tourism
Council, says that India ranks 18th in business ravel and will be among the top 5 very soan.
India’s big succes sores include the new model for development and growth; & model thar &
wguely made.

Indian Hotel industry’s room rave are most likely to nse 2% annually and ocoupancy w nse by
B, over the next two years. "Hotel industry 1n india i gaiming i3 competitiveness as o cost
effective destination. The "Hotel Industry” is likely to add abowt 60,000 quality roonss, commently
m different stages of planning and development which would be ready by 2012,

MNC Hotel Industry grants are imtating for Joint Ventures o eam their share of pie in the
race. The Indian Government has approved 300 hotel projects, where hall are for the luxury
ringe. Analyss say that the manpower required by the hotel industry has increased from 7
million in 2002 o 15 million in 2010. More and more 1T Profesionals are moving into the
Metro cides as the USD 23 billion software services sector pushing into the Indian economy,
Indian Hotel Industry 15 sot up to grow by 15% a year. In 2010 duning the Commuonwealth
Games in Dellu 50 mew International budget hotel chains moved into India, One of the major
reasons fir the increase in demand for hotel rooms 1in the country s due w the boom of 1T,
telecom, retail & real éstate industries, India’s incressing stock market and new business
opportumities are always been anmctive for forcign investors and corporate travellen w look for
business apportanities in the country.

With a consistently growing muddle class and increasing disposable income, the wourism and
hospitality sector i witnessing o healthy growth and accounts for 7.5 per cent of the country’s
GDP, According to a report by KPMG, the hospitality sector in Iodia 15 expected to grow at
16,1 per cent CAGR to reach Rs 2,796.9 thousand crore in 2022.The hospitality sector
encompasses o wide vanety of activities within the services sector and i @ major job provicder
both direct and indirectly. The sector attracts the most FDI (Poreign Direct Investment) intlow
and is the most imporant net forcign exchinge camers lor the country. [t also contributes
significantly to indirect tix revenue ar the state and central level which includes revenues from
VAT, Service Tax, and Luxury Tax etc.

6.4,1 Categorization of Hotels
The hais division m India according to the location is as follows:

Heritage Hotels

These types of hotels reflect the ald glory and grandeur of India, they are mostly the old havelis
anid mansicns of ancient tmes which have been tumed into Heritage Hotels, and these provide
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tourists with an oppomunity 1o experience royal pleasure in traditional ambiance. They mostly
concentrate in the princely states of Rajasthan, Delhi & Madhwa Pradesh,

Luxury Hotcls

These hotels are equipped wiath world class infrastructural amenities, they offer the tounsts wich
a fine ledgng and dining experience. They extend a warm welcome to the customers catening
primanly to the upper cliss executives,

Budget Hotels

These kids of hovels are like home away from home, they accommaodate customens from vpper
nuddle and middle clas. Mostly names as Eeonomy Cliss Hotel, Business hotel and discount
hotels, the budget hotels support the modem infrastructural facilines for a comforable and
pléasant stay.

Pesores

Resort hatel in India are mostly found in hill sistions and sea side tourist destinations. These
are locsted amidst natural beauty, they are the ideal place m enjoy some valuable time with
family and frends or in solitode,

Important Hotel groups in India

Indian hotel industry has been booming business und hag abo given a boast to rounsm business
in the country. Radisson Hotels India, Taj Group of Hotels, Park Group of Hotels & ITC
Hotels are some of the known hotels in the hotel industry that are famous for unique amendties
and superb accommedation arrangements.

There are also the ITC Maurya Delhi, ITC Martha Mumba, and Fort Radison of Radissen
Group in Kolkara, Radisson Jass Hotel Shimla, The Taj Westend, Bangalors, Tay Coromandel,
Chennai. The major cities hke Bangalore, Hydembad, Chennai, Gurgaon, and the suburbs of
Mumbsi are the arcas, most attractive for intermational invesoment and as expected these are the
cines with the largest development pipelines, combined these cities account for 89 of the 161
projects in the pipeline and 16,734 guestooms, which i 68% of the rooms m India’s total
pipeline,

6.4.2 Latest Developments

Indian Hotel Industry holds a special place in the intemational world of hospitality. India s
cultorally the most diverse plice in the wodd. Tt serves as the vivid kaleidoscope of landscapes,
magnificent historical sites and royal cities, musty mountain retreats, colourful people, rch
cultures, and festivities. Leourions, hot & cold, chaote and wanguil, ancient and modern ndia
leaves a last time impresion.

In recent years the Indian government has taken several steps o boost ravel & rounsm which
have benefited the hotel industry in the couniry. The mitatves by the govermnment welude the
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6.5 Cruise Lines

The cruise industry is one of the biggest working pares of the travel and tounsm industry. While
it is very much fourished in the outside parts of the country, India has large cruse touriemn
potential. Cruse tourism n [ndia i not that developed as of now, but dowly the companies are
planning for launching a number of services for the interested peaple to travel in cruises in India.

India being a countey fiull of vast and beautifil coastlines, evergreen foresss and idlyllic wwns can
be a perfect destination for cruise eravellers. South East Asian countries are fully flourished with
cruise market whereas India lacke behind in the required infrastructure and services that are
needed. This s one of the higgest challenges of the cruise market in India. Abso, there 15 not
enough financial support for the purpose of cruise tourism.

Also, taking a look at the infrastructure in India, the ports are mastly used for the purpose of che
freight transpore and not for the wurism purposes. And while the cruse tourism requires the
ports to be used for the purpose of tounsm, it affects the fumre of cruises severely,

The cruise tousism infrastructure must be very well planned out in order o hold the number af
passengers on the port with the required services for them as weell as the large spaces for ships 1o
patk for maintenance purposes. But, looking at the corrent scenario of the states ks Goa and
Cochin, they look very much favorable for the grand voyage tour in the near fiature. The cruise
companies also have lutely started developing an inberest i India as it serves a3 the cros over
destination for South Fast Asian destination. This has sipnificantly increased the crmse tounsm
potential in India. Also, the big cruise companies have started taking interest in Indian stares like
Goa and Cochin.

The world fumous, Norwegian Cruise Lines recently agreed 1o send 2 ship to India for the first
time which was departing from Dubai and crossing over Goa, Mangalore and Cochin before
reaching Sri Lanka This was a big step in the future of crodse toursm in India as it opened
apportunities for development. The recent developments have paved a way for many cruises
companies to think of launching the cruses in India starting from Mumbai, Goa and many more
places. Newly formed promorers Monarch Cruise plans to offer a cricket and Bollywood themed
cruise with its vovage legs at Kochi and Mumbai. This marks as one of the big steps in the cruise
miatket of India.

Also, the Carnival subsidiary Costa Cruises has recently announced plans for a senies of sailings
aut of Mumbai on the coita neockssica starting from this winter, This cruse basically plans to
carry passengers to the Maldives via Mangalore and Kochn and retum journey via Goa

Thus, looking at the overall wenario of the Indian ports and the recent developments that are
taking places, cruise tourism in India is sure to boost its way in the global marker by next 5-10
"II"L'.i.E!u
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5.5.1 India’z Cruise Patential

As porche Doareaw ol [rnmngracion, Coeernment of Tndia, 20038 wmillion Dodiais srvellod qlbooad
s 201 3, which §s an anneal geowth of 21.1%. However, the nember of croiss Pasengrers fror
[ dwvag 3075 45 st aboes 120000- 125,000 which does not gven anwiw o 3% of the
tatul outhaozd, This means criise crmris-o i India b nirtnally anetapped seemeint and bas the
pﬂtﬂiltml ter prowe many fnlds, weartow-year. Accordinge e Kishan Bivane, Mil2, Ack Travels,

“Larger ships and varizd itiperanss is whar che [ndfan cusiorner is looking for and that -5 whac is
being offered o 2017 i the Souch Agiai region. MICE i alrcady 5_.1|_‘i1.-.'111E a grooath of [k for
the vear. The traveler trends [or Diveali are alio Sokite pogiive ™

i ravellors have amved at a naint whepe fhiy disamuis’ bglween cruise a5 an arraclion
and crpisityr ws @ compicte vacation, belisves says 1ipti Adods. Director, Discovss the Word -
luci, “There are nowr many mors plavers in e Uey, bt the ones to syuceed, will he those
who'can offer the pedduct anc seevace wldolu is oot of e ko, Im_lm Ay Juﬁt hogan it jonroncy
a8 an e rgioge rnarket for ik saliomal éro 1au_5, " she 11‘1{L

6. 5+2_ Time fur Dn'rhestic Cruiﬁing’

Nire tlie o wegmaense i Inidia is'sall it a FOTY MAsECRE fhags | the nppoTimity e in deys upmb
Uiz duinestic soeary -r'!']l;‘l,r]_‘_ mmatket] A significant nuznber of travellors G Logita are s<il anaware
of v cruise Botiday cin be ¥ ofear aption of explormg now destinalioos as well as indufpgny
in snboars frilifies on a wifigle brip T i advisable 6o Ll o conternparary ship suiling in the
doggiestic waters. This wiocld allow pasecligers v Tudia get o fimet haed experdence on theis
. Hoine mrfsiricr the product wald B dledively cheaper than ils idernitional connremparts. As
i mn_]nnh; of the poprlitiond t1 Fidin s w0l not Eaniliae about crudnitee, it g difioull fo devslop
and sipslang 2 p!'i‘r.t 170 thiat is wargeted at ondy a nicle premiom scomeant. A thds jenciore, L is
nnperative that a sl sailing ic fedian warens is lianched, whicl would be 2 eove. vy, ILalec td

he targoted al s I.irg-:r uadience oo o unI-.r populadse £ geuc;;r_nem and procicy al larpe, bue aben
chevate Inidia's toariam ¢ff Loy : : .

Morerviar, 4 ‘domistic critie ﬂh- v 1‘ru-;hlllg vt wake g pors of call in the comib iy would alse
dravwr thi inferest of and bfousoliconad inveseivicnt Gom the stze tonfism boancs m hewyicusiog
the béer of whiy Ussic coast o 1n offer in Lo of sightsecing & nd ascdimmodatiees, besitdes Lopeal
calbwrie dd Ludsine. Hence, £ imasé product ic preferahle af U stage.

However, chern aldn cxisn o case far the Lty of tas distinct peduct: Sor the Indian merket,
whith may it distngmuishied as 2 st aroduct and a class produce. Addidomally, tn zwlce omise
ern ik # vibrise ; Frgiacig, e lurernost vtep is cducazion of thie mavel Yarr and arelaluLa,
since bookongsin lodua are largely deven itough dhein, Anocher ctieial wrea that weeds 1o be
acconded adequaie (oo is e coeghng Tier=1T and T eites, which aee e bidden B
becanss Jlwse are the markes swhere the majnring of bookngs will Le peperated from in the
lulure: 3:nze Indivng are price canscious, while devisng 14 ciu.se packims, che cost aspect showld
be mven a doiled comademtion
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6.5.3 Cruise Lines in India

The Obeérai Motor Veseel Vrinda Crugse
Explote the bean

You will be treated ta live Kathakal and Mohiniatiam performances on
the ‘E-'rmbamd—ﬁﬂ:pp:y candl route, surrounded by luch greencry,
triditional nce boat 1o navigate the namower channely of the backwates,
this cruise is between the monthy of Movember and April,

Costa Cruise India has recently lunched a three 1o seven day cruise along Lncia's western
Coastline. It starts off in Mumbai and sails 10 Cochin over a tour-night period, and the next leg
(Maldives) in three nights.

There is alse seven mighe
i Mangalore and Cochin

6.6 Job Roles

* Concicrge
A concierge interaces directly with cuseo
act as liaisons, providing guests with
could mnge from providing a habysitter 1o getting dckens to a show o suggesting a
restaurant. At some hotels, this iy an entry-level job. However, same luxury horsls FEQUITE




&’ Bxootifive Chef

Hotels with restavranes andfnr room servics bawve o momber of ktchen ol ingludiaeg

kitchon soaff, waiters, and kitclcn tosnasers, One concaon i s oveoudve el He or
she gl gipervise all cooks, sous chefs, and sther <itcien ewnplovees . He ur she tepically
orders the wood, Tlang the imcals, i cooks e the Musosa
Hiopl Desk Cleck
A hovel Toat desk: clerk (somzrimes kagasn o s ol deek agent) serves 1 the finst point
of coneice fos w:l guens, Thivy (ypically Clieck pueeds in and ont of their T, atd answer
TS ¥ guielivs ey fave A freae desk clevi nesds stong cnsiomer service skil's and [ialated
p:u}_l-:m—mlw.ub abilities,
v Crencral Manager
There ate a rnber of monagemens level "ol in I.mspil:g lit, ﬁc[uzij::;_; superyvisor of guost
services, howsckesning supervigar, ont deek supervistr, and latchen mar azet. e hroad
menageiien: job i hoel gereral marager. Fle ar 252 makes sane thar caremyeaing 3 rozeinge
...HITII:J';:JEh]j.’ in all departricnzz, chiding CTECATAC F AR e, food Bruildir muairrenance, and
Cme. He ot she oeergees el ol be staff znd emwares faat gess are satisficd willy fuwar
4MATH.
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" jol s a walet, whoae jeob invabrcs parking, and larcr r'r'1"ri-:wi1.1g_ P o of wamiows sest
= Hobel Ooetatioos .
latels employ Frent-dotk staff, homsckeepie s, restaneann seafl . nanagers. uud
soncimes pottors, cvent slannen, and a congierie, depensiioyg on the tpe of hote], Most
+Fehege podiinmne require excellent customer serce shalls, actermon to detsil, tea weotk,
e gomadd persomal grooming. Creanave pralleni-solviog (becanse craveless socne e have
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" Food Service
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threatening allergy}. and a thorough knowledge of the restaurant’s current offerings. The
waork is fast-paced, and a good memory is crucial.

& Fast Food Worker Skills

o Food Server Skills List

o Wairer / Waitress Skills

o Restaurant and Food Service Skills

Food and Beverage Preparation -
Food and beverage preparation may inclide customer service (for example, for bar tenders
or colfee baristas), or these jobs may be entirely behind the scenes (for example, line
cooks). In addition to specific skill using the tools of the trade, such as espresso machines
and kitchen equipment, more general abibities are absolutely required. These include,
agan, attention to demil, plus & commtment to safety, the ability to work weell as part of
a team, and the abihy to work quickly and calmly in 2 high-pressure environment.

o Bartenider Skills List

o Chef Skills List

Maintenance and Cleaning
Soaneone has to keep restaurants, hotels, and clubs clean and sanitary. Other work includes
repairing equipment, changing light bulbs, and replacing broken locks on bathroom stall
doors, for example. There is substantial overdap between the custodial and mantenance
gkills sets, and some positions may combine both roles o some extent. These skills include
everything from the safe and appropriate use of cleaning chemicals to basic clectrical repair
and carpentry.
Teamwork s often important, a3 i a4 strong work ethac.

o Mantenance and Janitorial Skills List
Management
Hospitality management requires skills some that are specific to the industry and others
that are important in any management contexe. When applying fog such a position you
will have to demonstrate teamwork, leadershup, budgeting, smrategic thinking, customer
service, and a thorough undestanding of your specific business—whether that means
being able to speak intelligently about food and wine for a restaurant manager, t©
understanding when the busy season 1s for your hotel and why.

o Hotel and Resort Management Skills

o Management Skills List

o Soft Skills for Managers




